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[bookmark: _Toc200384844]ABSTRACT
Celine Ingrid Gloria Bate, 2025. The Impact of Market Relocation on Income Traders’ at Pasar Tangga Arung, Kabupaten Kutai Kartanegara. Supervised by Mrs. Yana Ulfah. This research investigates the effects of market relocation on the income levels of traders at Pasar Tangga Arung, located in Kutai Kartanegara Regency. It also aims to offer informed recommendations regarding optimal business location choices specifically, whether traders should utilize government-provided stalls or opt to rent commercial shop spaces in the surrounding area. The study employs a purposive sampling technique, involving 58 respondents who met predetermined criteria. Adopting a descriptive quantitative approach, the study relies on primary data collected through structured questionnaires. The findings indicate that traders operating in government-assigned stalls experienced a significant decline in income, amounting to Rp26,024,315 or 56.42%. In contrast, traders who chose to rent shop spaces reported an income increase of Rp139,743,250 or 96.68%. Based on a relevant cost analysis, the study concludes that renting shop space is a more economically advantageous option compared to utilizing government stalls.
Keywords: Market Relocation; Traders' Income; Relevant Costs, Decision Making
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Celine Ingrid Gloria Bate, 2025. Dampak Relokasi Pasar Terhadap Pendapatan Pedagang Pasar Tangga Arung Kabupaten Kutai Kartanegara. Dibimbing oleh Ibu Yana Ulfah. Penelitian ini bertujuan untuk menganalisis dampak relokasi pasar terhadap pendapatan para pedagang di Pasar Tangga Arung, Kabupaten Kutai Kartanegara, serta memberikan rekomendasi terkait pilihan lokasi usaha, yaitu antara menempati lapak yang disediakan oleh pemerintah atau menyewa ruko di sekitar area pasar. Pengambilan sampel dilakukan menggunakan metode purposive sampling, dengan jumlah responden yang memenuhi kriteria sebanyak 58 orang. Penelitian ini merupakan studi kuantitatif deskriptif yang menggunakan data primer yang diperoleh melalui penyebaran angket. Hasil penelitian menunjukkan bahwa, pertama, pedagang yang menempati lapak pemerintah mengalami penurunan pendapatan sebesar Rp26.024.315 atau 56,42%. Sebaliknya, pedagang yang memilih menyewa ruko mengalami peningkatan pendapatan sebesar Rp139.743.250 atau 96,68%. Kedua, berdasarkan analisis biaya relevansi, peneliti merekomendasikan opsi menyewa ruko sebagai pilihan yang lebih menguntungkan dibandingkan dengan menempati lapak yang disediakan oleh pemerintah.
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INTRODUCTION

Backgorund
Urban economic growth is closely tied to the dynamics of local trade activities. At its core, the purpose of engaging in trade is to earn income, which not only supports daily living expenses but also ensures the sustainability of the business itself. This income is generally received in the form of money, given its role as a widely accepted means of exchange and payment in economic transactions. (Santoso, 2016). Traditional markets remain a fundamental component of the trading landscape in both urban and rural settings. Their distinct characteristics and deep-rooted presence contribute significantly to the local economy, often fulfilling roles that are not easily replicated by modern retail systems.
Traditional markets serve as venues for buyer-seller interactions that are generally characterized by informal organizational structures, limited operational efficiency, and minimal specialization. These markets often occupy compact physical spaces with suboptimal sanitation and infrastructure. As a result, they commonly exhibit various shortcomings, such as damp conditions, unpleasant odors, overcrowding, and unclean environments. Despite these challenges, traditional markets continue to play a vital role by offering a wide range of daily necessities—including fresh produce, meat, fish, rice, and other essential goods and services. According to Prihatminingtyas (2019) the transaction process in traditional markets is primarily intended to facilitate interactions with new buyers
at individual stalls, where negotiations commonly take place to reach a consensus on the price of goods.
It is acknowledged that market trading activities often encounter various challenges, one of which is market relocation, an initiative typically undertaken by the government as part of broader development plans involving the reassignment of market sites. As reported by Cakti (2024) the Minister of Public Works and Public Housing for the 2019–2024 period, Basuki Hadimuljono, emphasized that market development initiatives aim to strengthen the market's role as a public trading facility. These efforts focus on transforming markets into spaces that are safe, comfortable, hygienic, well-organized, and visually appealing, moving away from impressions of disorder or slum-like conditions.
The strategic role of the trade sector in driving economic growth and development in Kabupaten Kutai Kartanegara has served as a key consideration for the local government in formulating and implementing various economic infrastructure development programs. One such initiative is the revitalization of Pasar Tangga Arung, aimed at enhancing the region's commercial facilities.
The Regional Government of Kabupaten Kutai Kartanegara conducted an evaluation of the market's condition and concluded that it was no longer feasible for continued use. The market environment was identified as overcrowded, lacking in adequate comfort and sanitation, and exhibiting characteristics of urban blight. Furthermore, remnants of structures damaged by previous fire incidents remain visible, exacerbating the market’s deteriorated state. These conditions have underscored the urgency for comprehensive revitalization efforts to establish a safer, more comfortable, and better-organized space for both traders and visitors.
In response to this decision, the Regional Government of Kabupaten Kutai Kartanegara implemented a policy to relocate traders from the Tangga Arung Market to two designated sites: Pasar Gerbang Raja Mangkurawang on Jalan Usaha Tani, Kelurahan Mangkurawang, and the Ex Lapangan Pemuda on Jalan Mawar 1, Kelurahan Panji both located within Kecamatan Tenggarong. This relocation initiative is part of a broader strategy aimed at stimulating growth within the trade sector (Rencana Pemindahan Pedagang Pasar Tangga Arung, 2024).
Aligned with the initiatives undertaken by the Kabupaten Kutai Kartanegara Government to enhance economic infrastructure, several regional policies have been established as legal foundations. Among them are Regional Regulation No. 06 of 2012 concerning the structuring and development of traditional markets, shopping centers, and modern retail outlets, which is further reinforced by Regional Regulation No. 09 of 2013 regarding the Spatial Planning of Kabupaten Kutai Kartanegara for the period 2013–2033. 
The market relocation process is a complex undertaking that cannot be completed within a short timeframe. This initiative specifically targets dry market traders, involving the relocation of a total of 703 individuals. The process is being implemented in two phases to facilitate a structured transition. Phase one, scheduled for March 2024, involves the transfer of traders to the Pasar Ex Lapangan Pemuda, while phase two, planned for August 2024, will relocate the remaining traders to the Pasar Gerbang Raja Mangkurawang. This phased approach aims to ensure a smooth adjustment for traders and enhance the overall quality and organization of market services.
Pasar Gerbang Raja Mangkurawang and Pasar Ex Lapangan Pemuda have been designated by the local government as official relocation sites for traders previously operating at the Pasar Tangga Arung. However, field observations reveal that the relocation process presents significant complexities, both from the standpoint of the traders and the government. For many traders, moving to a new location poses the risk of reduced income, particularly if the new market site is perceived as less strategic or lacks the customer traffic of the original location. Moreover, the relocation process entails additional financial burdens, including transportation costs, adaptation expenses, and other relocation-related expenditures. Despite the government’s provision of trading stalls at the new locations, a substantial number of these facilities remain unoccupied. In practice, several traders have opted to rent commercial spaces near the original Pasar Tangga Arung area, which they regard as more advantageous in terms of accessibility and market potential. This situation highlights a critical dilemma faced by traders in selecting their business locations, whether to utilize the stalls provided by the government or to independently rent commercial spaces outside the designated market zones in pursuit of greater economic viability.
Within this context, conducting a relevant cost analysis is essential to gain a thorough understanding of the variations in costs and revenues associated with market relocation. Relevant costs are defined as expenditures that are directly influenced by the relocation decision, including rental fees for the new site, increased operational expenses, and potential shifts in income resulting from the change in business location. This type of analysis enables the assessment of how relocation impacts the economic performance of traders, both in terms of profit generation and the risk of financial losses. Consequently, selecting an appropriate business location requires careful deliberation to ensure the long-term viability and sustainability of traders’ economic activities.
Considering the background and these phenomena, the title of this research is “The Impact of Market Relocations on Traders’ Income at Pasar Tangga Arung Kabupaten Kutai Kartanegara.”
Problem Formulation
Based from the background descibed above, this study aims to explore 2 primary research questions:
1. How does the level of profit earned by traders after the market relocation compare to the profit levels prior to relocation?
2. Which business location offers greater economic benefits for traders occupying government-provided stalls or renting commercial shop spaces independently?
Purpose of Research
Based on the problem formulation, this study seeks to achieve the following objectives::
1.  To analyze the changes in traders' income levels following the market relocation, whether indicating an increase or decrease.
2. To offer decision-making insights by examining costs that are directly influenced by the relocation process, including transportation expenses, rental fees, and other related operational costs.
Benefit of Research
The findings of this study are expected to offer both theoretical and practical contributions, as outlined below:
1. Theoritical Benefit
This research is anticipated to enhance the understanding of relevant cost analysis in the context of local economic dynamics, particularly in relation to market relocation. The study aims to enrich the existing body of literature concerning the effects of relocation on traders’ income and may serve as a valuable reference for future research focused on cost-based decision-making processes.
2. Practical Benefit
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[bookmark: _Toc200384855]From a practical perspective, the research seeks to assist traders in formulating adaptive business strategies by providing insights into cost management, operational planning, and service quality improvement. The results are expected to support the development of more informed and sustainable business plans post-relocation, with the ultimate goal of optimizing income and minimizing financial pressures.

CHAPTER II 
LITERATURE REVIEW

[bookmark: _Toc200384856]2.1	Management Accounting
[bookmark: _Toc200384857]2.1.1	Definition of Management Accounting
	Management accounting functions as a crucial source of information that facilitates managerial decision-making processes, encompassing both financial and non-financial aspects, within various entities such as corporations, governmental institutions, or other organizational settings. Various experts have provided detailed definitions of management accounting. According to Hansen & Mowen, (2009) it is a structured process involving the identification, collection, measurement, classification, and reporting of pertinent information intended for internal stakeholders, with the aim of supporting organizational planning, control, and informed decision-making. Meanwhile, Nursanty et al., (2022) emphasize that management accounting operates as a mechanism for generating and organizing business operational data to support both strategic and operational decision-making by organizational leadership. By identifying, measuring, analyzing, interpreting, and communicating relevant financial and non-financial information, management accounting enables managers to develop effective policies aimed at achieving both short-term and long-term organizational objectives. Its core function is to deliver comprehensive informational support that enhances the quality and precision of managerial decisions. Given its role in providing key data for planning and control, management accounting is integral to nearly every aspect of a company's operational and strategic management processes.
[bookmark: _Hlk182238237]anagement accounting holds a critical function in supplying the necessary information to support the effective execution of managerial tasks. Halim et al., (2012), outline that the core components of the managerial process include planning, coordination, control, and decision-making. These functions are defined as follows: (1) Planning involves determining future organizational activities, including the establishment of objectives and the strategies to achieve them. (2) Coordination refers to the integration of activities across different units within the organization to ensure cohesive and efficient collaboration toward shared goals. (3) Control is the process of monitoring the implementation of strategies to ensure alignment with predetermined targets, which may involve corrective measures when deviations are identified. (4) Decision-making entails evaluating various available alternatives and selecting the most appropriate course of action to resolve issues or accomplish specific organizational objectives.
2.1.2 Cost Behaviour Pattern
Halim et al., (2012) stating managerial decision-making processes frequently depend on cost information that reflects the behavior of those costs. As such, a comprehensive understanding of cost classification based on behavioral characteristics is essential. Cost behavior describes how costs respond to fluctuations in the level of business activity, such as changes in production or sales volume. In this context, costs are categorized into three primary types: variable costs, which change in direct proportion to activity levels; fixed costs, which remain constant regardless of operational volume; and semi-variable (or mixed) costs, which exhibit characteristics of both variable and fixed components. In Simamora, (2012) cost behavior describes the manner in which costs fluctuate in response to variations in an organization's activity levels. The term "activity" encompasses all operational actions undertaken by the company. Gaining a thorough understanding of cost behavior is essential for organizations, particularly as it plays a critical role in supporting accurate and effective decision-making processes.
2.1.3 Relevant Cost
Witjaksono, (2013) explains that relevant costs are future-oriented expenses that differ across available decision alternatives. For a cost to be considered relevant, it must meet two essential criteria: it should be anticipated to occur in the future and must vary depending on the chosen course of action. These costs are commonly referred to as marginal or incremental costs. While economists typically use the term "marginal cost," engineers often adopt "incremental cost" to describe the additional expenditure associated with expanding a project beyond its original scope. Similarly, Hansen & Mowen (2009) assert that relevant costs are future costs that differ among alternatives, emphasizing that since managerial decisions are inherently forward-looking, only future costs that vary between options are deemed relevant for effective decision-making.
2.1.4 Special Decision Making
A decision represents the outcome of a structured problem-solving process, whereby a choice is made from several potential alternatives. According to Sugiri  (2009) decision-making is defined as the process of identifying and selecting the most suitable option among multiple available courses of action to effectively resolve a particular issue or achieve a specific objective. 
Furthermore, Halim et al., (2012) explain that the process of making specific managerial decisions involves a structured sequence of steps, which include: (1) identifying and clearly defining the core problem; (2) determining viable alternatives while discarding those that are not feasible; (3) analyzing the associated costs and benefits for each option, with an emphasis on elements that are relevant to the decision; (4) aggregating the total relevant costs and benefits for each alternative; (5) evaluating qualitative factors that may influence the outcome; and (6) choosing the alternative that yields the highest net benefit. This framework plays a critical role in management accounting as it provides a rational basis for decision-making within the complexities of a dynamic business environment.
[bookmark: _Toc200384858]2.2	Definition of Impact
Impact refers to efforts to persuade, convince, influence, or impress others, with the aim of getting them to follow or support the proposed desires. In simple terms, impact can be defined as influence or consequence. Every decision made by a leader usually has a certain impact, whether positive or negative. Impact is a strong influence that produces consequences, whether negative or positive (Sudiarta, 2018). Impact in English is known as "impact," which has a similar meaning to the word "effect" or "consequences." In the Great Dictionary of the Indonesian Language, "dampak" is defined as a strong collision between two objects that causes significant changes in the momentum of the objects involved in the collision  (Riva’i, 2016).   
Impact can be categorized into two types, namely:
a. Positive impacts, which are perceived as advantageous by both development implementers and affected stakeholders.
b. negative impacts, which are seen as unfavorable or harmful by the same groups (Riva’i, 2016).
In essence, impact refers to the consequences or outcomes generated by a particular activity, which may be beneficial or detrimental depending on how these changes are perceived and managed by both decision-makers and the community. The extent of the impact is often shaped by the responsiveness and adaptability of stakeholders to the resulting changes.
[bookmark: _Toc200384859]2.3 	Market Relocation
[bookmark: _Toc200384860]2.3.1 	Definition of Market Relocation
	Relocation can be understood as the strategic transfer of commercial or industrial activities from one geographic location to another, typically undertaken for specific policy or developmental purposes (Department of National Education, 2008). It serves as a component of broader governmental initiatives, particularly those aimed at revitalization. In this context, revitalization refers to deliberate efforts by local authorities to restore or enhance the functionality and vitality of underperforming areas. As defined in the Kamus Besar Bahasa Indonesia (KBBI), revitalization encompasses the processes, methods, and actions aimed at reinvigorating something that has diminished in effectiveness or impact.
Based on the aforementioned explanation, it can be inferred that relocation refers to the strategic shifting of trading activities to locations that are more conducive, structured, and supportive of operational efficiency, with the ultimate goal of enhancing the business performance and sustainability of traders..
[bookmark: _Toc200384861]2.3.2	Legal Basis For Market Relocation
	The regulatory framework governing market relocation is grounded in several key legal instruments, namely:
1. Government Regulation (PP) No. 29 of 2021 concerning the Administration of the Trade Sector.
2. Minister of Trade Regulation No. 23 of 2021 regarding Guidelines for the Development, Structuring, and Supervision of Shopping Centers and Supermarkets, as amended by Minister of Trade Regulation No. 18 of 2022.
3. Minister of Home Affairs Regulation No. 41 of 2012 on Guidelines for the Regulation and Empowerment of Street Vendors.
These legal provisions collectively establish the government's role in regulating the organization of traditional markets and empowering informal sector traders. They emphasize the responsibility of regional governments to ensure that market areas are managed in a way that promotes safety, orderliness, and convenience, thereby supporting local economic development and community-based trade activities.
[bookmark: _Toc200384862]2.3.3	Factors Determining the Selection of Economic Activiy Locations
	Sjafrizal, (2012) outlines five fundamental economic determinants that typically shape the selection of locations for both economic and social activities. Each of these factors can be elaborated as follows:
1. Transportations Cost
Transportation costs represent a critical determinant in the selection of an appropriate site for economic activities, primarily due to their substantial contribution to overall production expenses. These costs can be divided into two key components:
a. The cost of transporting raw materials from the point of origin to the production facility.
b. The cost of distributing finished goods from the production site to the market.
This classification holds importance, as the economic implications of transportation vary according to distance and the cost incurred per ton per kilometer, ultimately influencing the efficiency and profitability of location choices.
2. Regional Wage Disparities
Empirical evidence indicates that wage levels across regions are not uniform. These disparities are primarily driven by differences in living costs, regional inflation rates, and the structure of economic activities within each area. Additionally, wage variations are often observed between urban and rural locations, largely due to the differing cost-of-living standards that characterize these environments.
3. Demand Concentration
The selection of business locations often prioritizes regions with a high concentration of consumer demand. This strategy is considered rational, as operating within areas characterized by substantial market potential is anticipated to enhance sales volume and overall business performance.
4. Spatial Competition
Interregional or spatial competition refers to the competitive dynamics encountered by firms when marketing their products, involving rivalry among producers and sellers offering similar goods. This competition may occur within a single geographic area or extend across different regions, influencing business strategies and market positioning.
5. Land Cost and Rental Rates
The affordability of land prices and rental rates—both from the perspective of landowners and potential business users—plays a significant role in location decisions. Businesses often favor areas where the cost of land use is relatively low in relation to the potential economic returns generated from its utilization.
In summary, several fundamental economic considerations, such as transportation costs, labor wages, market demand concentration, interregional competition, and land prices, collectively shape decisions regarding the location of economic activities. Ensuring these factors are strategically aligned is essential for optimizing operational efficiency and achieving the intended economic outcomes.
[bookmark: _Toc200384863]2.3.4	Purpose of Market Relocation
	Based on the Trader Relocation Plan for Pasar Tangga Arung in Kabupaten Kutai Kartanegara, the primary objectives of the initiative include:
1. Facilitating the transfer of Pasar Tangga Arung traders to a newly designated location.
2. Enhancing the infrastructure, convenience, and service standards of the market to deliver greater value to traders, consumers, and other market stakeholders.
3. Promoting social harmony by ensuring that the market's presence is well integrated into the surrounding community without causing disruptions.
4. Elevating overall market performance through improvements in management professionalism, commodity availability and diversity, as well as by ensuring a safe, orderly, and comfortable physical environment compared to previous conditions.
[bookmark: _Toc200384864]2.4	Income
[bookmark: _Toc200384865]2.4.1	Definition of Income
Income can be defined as the total inflow of economic benefits, whether in the form of cash or non-cash assets, derived from the sale of goods or the provision of services within a specific accounting period (Sholihin, 2010). It encompasses all earnings received from external parties or the outcome of industrial activities, quantified based on the prevailing monetary value of assets. Income holds a critical role in business operations, as it serves as a key indicator of financial performance. Understanding the amount of income generated is essential for evaluating business success. Moreover, income obtained through the utilization of production factors not only represents the financial return of a business but also functions as a primary source of income for individuals to sustain daily living and ensure long-term well-being (Nasution & Faried, 2020).
[bookmark: _Toc200384866]2.4.2	Types of Income
In practical application, the components of revenue presented in the income statement generally comprise two categories: revenue generated from the company’s core operational activities and revenue originating from non-operational or ancillary activities. The first represents the primary source of income aligned with the organization’s main line of business, while the latter refers to earnings obtained through secondary or incidental business endeavors not central to the company’s primary operations.  (Kasmir, 2012).
[bookmark: _Toc200384867]2.4.3	Factors Affecting Income
The relationship between income and consumption plays a fundamental role in addressing various economic phenomena. Empirical evidence suggests that consumption tends to rise in tandem with an increase in income and declines when income decreases. Thus, the capacity to manage income effectively is critical for maintaining consumption levels within a household.
According to (Sukirno, 2016), several key factors influence the level of income, including::
a. Availability of employment opportunities
Greater access to employment enhances the potential for individuals to generate income from their labor.
b. Skills and competencies
Proficiency in specific skills improves productivity and efficiency, which positively affects income generation.
c. Motivation
An individual’s intrinsic motivation or work drive plays a significant role in determining the effort invested, thereby influencing the level of income earned.
d. Work ethic and perseverance
Persistence and diligence in professional activities demonstrate resilience in overcoming challenges, which can be essential to achieving financial stability and long-term success.
e. Capital investment
The scale of capital deployed in a business or economic activity significantly determines the intensity of operations, subsequently affecting income outcomes.
These factors collectively shape the income potential of individuals or households and, consequently, influence consumption behavior and economic well-being. 
[bookmark: _Toc200384871]2.5	Previous Research
[bookmark: _Toc181295767]	In alignment with the research topic formulated by the researcher, several prior studies have been identified as relevant references. These earlier findings serve as a foundational basis for the present study and are outlined in the following section:
Table 2. 1 Previous Research
	Name, Title & Year of Research
	Research Objectives
	Research Method
	Research Results

	Shaufi, et al.
The Impact of the Relocation of Bauntung Market in Banjarbaru on Rice Traders' Income (2022)

	To analyze the impact of relocation on rice traders' income and the problems faced by the traders.

	Quantitative descriptive method

	The income of rice traders at Pasar Bauntung Banjarbaru decreased by Rp 42,360,815 (46.5%) after the relocation, indicating a negative impact. The issues faced include location, business certainty, retribution, and working hours.


	Alfaried, et al.
The Role and Function of Relevant Costs in Making Special Order Decisions (2023)

	Delving deeper into the concept of relevant costs in the context of special orders and contributing to the development of theory and practical application in managerial accounting.

	Qualitative method with a literature review approach

	Relevant costs play an important role in special order decisions because they help identify controllable costs, determine optimal pricing, and select the most profitable alternatives. The use of this information supports operational efficiency and increases the company's profit.


Continoued on the next page

Table 2. 2 Continuation
	Name, Title & Year of Research
	Research Objectives
	Research Method
	Research Results

	Putri, et al.
The Application of Relevant Costs in Decision-Making for Accepting Special Orders to Increase Profits at Berkah Cone Manado Business (2022)

	To determine whether Usaha Berkah Cone has implemented relevant cost analysis in the decision-making process related to special orders, with the aim of increasing the company's profitability.

	Quantitative descriptive method

	Berkah Cone Business has not yet implemented relevant cost analysis in the cost calculation process for special orders, but still relies solely on estimates. The application of relevant cost analysis in decision-making for special orders has the potential to increase revenue and provide a positive contribution to the company's profit.

	Martini, et al.
Application of Relevant Cost Calculation in Decision Making Special Orders (2020)

	Knowing the relevant cost calculations in determining the decision to accept or reject a specific buyer's request

	Quantitative descriptive method

	Company management needs to consider relevant costs when making decisions to accept or reject special orders. Furniture companies should classify relevant costs first before making decisions to accept orders to minimize losses, and it can be used as a strategy to increase profits.


Source: Review from several journals, 2025


[bookmark: _Toc200384872]2.6	Conceptual Framework
	The conceptual framework serves as a logical structure developed by the researcher to guide the investigation of the phenomenon underlying the research problem (Idrus, 2021).  Drawing upon relevant theoretical foundations and prior empirical studies, the framework for this research can be constructed as follows:
[image: ]
[bookmark: _Toc182644199]Figure 2. 1 Coneptual Framework
Source: Data analyzed by the researcher, 2025
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[bookmark: _Toc200384873]CHAPTER III 
RESEARCH METHOD

3.1 Research Design 
Research Approach
This study employs a quantitative approach, grounded in the positivist paradigm, which emphasizes objectivity, measurability, and empirical validation. Quantitative research focuses on examining populations or samples through systematically developed instruments, enabling the collection of numerical data that can be analyzed statistically (Sugiyono, 2019).  This method facilitates the generation of replicable findings and allows for objective comparison across studies. Through the use of inferential statistics, researchers are able to identify patterns, relationships, and interactions within the observed phenomena. Quantitative research reflects a deductive reasoning process progressing from general theories to specific observations with the aim of testing hypotheses or validating existing theories based on empirical evidence.	
Within this broader framework, the research adopts a descriptive quantitative design, which seeks to provide a comprehensive, detailed, and systematic portrayal of the variables under investigation. The descriptive approach is particularly useful for exploring the characteristics, relationships, or conditions present in a given context without manipulating the variables involved. Often referred to as non-experimental research, this method allows the researcher to observe phenomena as they naturally occur, focusing on independent variables that may or may not be directly associated with others. Unlike causal research, which explores cause-and-effect relationships, descriptive research is primarily concerned with accurately illustrating the current state of the subject being studied (Sugiyono, 2019).
3.2 Research Location and Period
This study was carried out across three key locations within the Kelurahan Tenggarong, Kabupaten Kutai Kartanegara. The selected sites include Pasar Gerbang Raja Mangkurawang located in Kelurahan Mangkurawang, Pasar Ex Lapangan Pemuda situated in Kelurahan Panji, and the commercial shop area (Ruko) surrounding Pasar Tangga Arung in Kelurahan Melayu. The data collection and fieldwork were conducted over a four-month period, spanning from March to June 2025..
3.3 Research Population and Sample
[bookmark: _Toc200384877]3.3.1	Research Population	
In research, the term "population" refers to the complete group of individuals, objects, or entities that share specific characteristics as defined by the researcher, and from which generalizations are intended to be made (Sugiyono, 2019). This group forms the foundation for drawing samples that are expected to accurately represent the broader context of the study. Essentially, the population encompasses all elements that align with the established research criteria and are relevant to the phenomenon under investigation.
In the context of this research, the population includes all traders operating at Pasar Tangga Arung, amounting to a total of 703 individuals.
.

[bookmark: _Toc200384878]Figure 3.2 Type of Traders
Source: DISPERINDAG KUKAR, 2025

3.3.2	Research Sample
A sample refers to a subset of the population selected for analysis, with the assumption that this group possesses characteristics representative of the broader population, thereby allowing for the generalization of research findings (Sugiyono, 2019). This study employs a purposive sampling technique using a typical case approach, in which participants are deliberately chosen based on specific attributes or experiences relevant to the research objectives. The typical case approach focuses on selecting individuals from the most prominent or representative group within the population, under the rationale that they are most likely to reflect the general characteristics and trends of the larger group. This strategy enables the researcher to collect data that is both meaningful and contextually relevant. 
The participants selected for this study are market traders who meet the following criteria:
1. Traders who were directly affected by the market relocation policy up to August 2024.
2. Clothing traders, as they represent the most dominant subgroup within the overall trader population.
[bookmark: _Hlk200388945]Table 3.1 Sample Distribution of Clothing Traders Based on Relocation Sites
	Num
	Relocation Site
	Sample Amount

	1
	Pasar Gerbang Raja Mangkurawang
	1

	2
	Pasar Ex Lapangan Pemuda
	54

	3
	Shop rentals (Ruko)
	4

	Total
	58


Source: Researcher, 2025
3.4 Research Instruments
[bookmark: _Toc200384880]3.3.1	Data Type
This research utilizes both primary and secondary data sources. Primary data refers to information collected firsthand by the researcher, directly from the research subjects. In this case, primary data were obtained from the responses of 58 selected participants through a structured questionnaire. On the other hand, secondary data serve as supporting material and were gathered from various published and digital sources, including academic journals, books, scholarly literature, and credible online articles relevant to the research topic..
2.3.2 [bookmark: _Toc200384881]Data Collection Techniques
The researcher employed the following data collection methods:
1. Questionnaire
This method involves direct interaction between the researcher and respondents. The questionnaire, which is attached in Appendix 2, comprises a structured set of questions designed to elicit information related to the research variables. It serves as the primary tool for gathering quantitative data in this study.
2. Observation
Observation is a technique in which the researcher gathers data by directly observing the research setting and subjects. The aim of this method is to obtain detailed, accurate, and objective insights. In this study, a participatory observation approach was applied, whereby the researcher observed traders who were actively involved and directly impacted by the market relocation process.
3.5 [bookmark: _Toc200384882]Data Analysis
[bookmark: _Toc200384884]Data Analysis Technique
Data analysis refers to a structured and systematic procedure employed to process, organize, and interpret the data, field notes, and other relevant materials collected during the research process. The ultimate goal of this stage is to derive meaningful conclusions that contribute to a deeper understanding of the research problem (Fiantika, et al. 2022). 
In this research, the data analyzed consists of the net income of clothing traders over a six-month period, specifically covering three months before and three months after the relocation of Pasar Tangga Arung. The purpose of this analysis is to assess the economic impact of the relocation on the traders’ livelihoods. The findings from this evaluation are then used to inform recommendations for traders specifically, whether it is more financially beneficial to remain in the government-provided stalls or to rent commercial shop spaces in the vicinity of Pasar Tangga Arung. These recommendations are based on a comparative analysis of operational costs and the net income earned in each setting.. 
Initial Measurement Model     
[bookmark: _Toc200384886]Total Revenue 
The total revenue earned by traders is calculated using a standard accounting formula, which multiplies the selling price of goods by the quantity sold: (Datar & Rajhan, 2021)
Total Revenue = ∑ Price x Quantity
[bookmark: _Toc200384887]Total Cost
Total cost is determined by combining fixed costs and variable cost : (Datar & Rajhan, 2021)
Total Cost = Average Fixed Cost + Average Variable Cost
Clarification of Cost Component:
· Fixed Costs include recurring expenses such as stall rental, electricity, security fees, parking, fuel for transportation, labor, and depreciation of equipment. These costs are generally stable regardless of production volume and are measured in Indonesian Rupiah (Rp)
· Variable Costs refer to expenses that fluctuate with the level of production or sales activity, such as the cost of purchasing clothing stock and plastic packaging materials (Rp).
Depreciation Cost
Depreciation, which is included as part of fixed costs, accounts for the wear and tear of business assets such as clothing racks, plastic and metal hangers, baskets, mannequins, display shelves, and calculators. The depreciation is calculated using the straight-line method, as follows: (Warren et al., 2018)

Net Income
Net income represents the residual earnings after all operational costs have been deducted from total revenue. It is calculated using the following formula: (Datar & Rajhan, 2021)
Net Income = Total Revenue – Total Cost
[bookmark: _Hlk203549264]Analysis of Differential Revenue and Differential Costs
An essential element of differential cost analysis involves distinguishing between avoidable and unavoidable costs. Avoidable costs refer to expenses that can be eliminated when a particular alternative is not selected. For instance, shop rental fees would not be incurred if a trader chooses to occupy a government-provided stall instead. These costs are classified as relevant because they directly influence decision-making outcomes. Conversely, unavoidable costs such as general operational expenses that persist regardless of the chosen location, like transportation or fixed labor costs are considered irrelevant in this analysis, as they do not vary between alternatives and thus do not impact the final decision.. 
By conducting a comparative evaluation of the revenue and relevant (avoidable) costs associated with each alternative, decision-makers can identify the most efficient and financially beneficial business location. The option that yields a higher net income after accounting for relevant costs is deemed the more rational and advantageous choice (Halim et al., 2012).
Research Procedure
The research procedure outlines the systematic steps undertaken by the researcher to carry out the study. This research employed a survey method with a quantitative approach, utilizing purposive sampling to select participants based on specific criteria. The following stages were implemented to ensure a structured and effective research process: 
1. Preparation Stage
a. Conducting preliminary observations of the selected research sites.
b. Requesting a formal research permit from the Faculty of Economics and Business, Universitas Mulawarman.
c. Submitting a permit application to the Department of Industry and Trade (DISPERINDAG) of Kutai Kartanegara for approval to conduct fieldwork. 
d.  Consulting with the Head of the Facilities and Distribution Division at DISPERINDAG KUKAR to gather preliminary insights into the trading conditions and activities at the research locations.
2. Implementation Stage
a. Securing consent from traders for their participation in the study.
b. Distributing structured questionnaires to selected respondents for data collection.
3. Final Stage
a. Compiling and organizing the collected data 
b. Processing and analyzing the data using appropriate methods 
c. Drawing conclusions based on the results of the analysis
d. Preparing and finalizing the comprehensive research report


[bookmark: _Toc200384892]CHAPTER IV
RESULT AND DISCUSSION

4.1 Research Overview
This study focuses on clothing traders who were directly impacted by the relocation of Pasar Tangga Arung during the period of March to August 2024. The data collection process was carried out through the distribution of questionnaires, which took place from March 9 to March 30, 2025. Using a purposive sampling technique, a total of 58 respondents who met the predetermined criteria were selected to participate in the study. These respondents represent traders who experienced the effects of the market relocation. The results of the questionnaire distribution are summarized in below:
Table 4.1 Distribution of Questionnaires
	Description
	Respondents

	Physically distributed
	58


Source: Processed Primary Data, 2025
4.2 Respondent Characteristics
The respondents in this research consist of 58 clothing traders who were affected by the relocation of Pasar Tangga Arung between March and August 2024. To gain a comprehensive understanding of the respondent profile, several demographic variables were considered, including gender, age, educational background, and type of occupation.
4.2.1 Gender Distribution of Respondents
The distribution of respondents by gender, based on the 58 valid questionnaires collected, is presented in below::

Table 4.2 Gender Distribution of Respondents
	Gender
	Traders
(People)
	Percentage
(%)

	Male 
	33
	57%

	Female
	25
	43%

	Total
	58
	100%


Source: Processed Primary Data, 2025
The data in Table 4.2 reveals that the majority of clothing traders affected by the market relocation are male, comprising 33 individuals or 57% of the sample. Female traders account for 25 individuals or 43%. This distribution suggests that male traders play a more dominant role in the clothing trade at Pasar Tangga Arung.
4.2.2 Respondents' Residential Distribution
The residential distribution of the 58 respondents who met the research criteria is presented in below:
Table 4.3 Respondents’ Residential Distribution
	Residence
	Traders
(People)
	Percentage
(%)

	Baru
	2
	3%

	Jembayan
	2
	3%

	Loa Ipuh
	18
	31%

	Loa Tebu
	2
	3%

	Mangkurawang
	1
	2%

	Melayu
	25
	44%

	Panji
	4
	7%

	Sukarame
	1
	2%

	Timbau
	3
	5%

	Total
	58
	100%


Source: Processed Primary Data, 2025
Based on Table 4.3, it can be concluded that all respondents reside within the Kabupaten Kutai Kartanegara. The largest proportion, 44% (25 individuals), live in Kelurahan Melayu, located in the Kecamatan Tenggarong. This is followed by 18 traders (31%) residing in Kelurahan Loa Ipuh. Kelurahan Panji is home to 4 traders (7%), while Kelurahan Timbau accounts for 3 traders (5%). Additionally, Kelurahan Baru, Kelurahan Loa Tebu, and Kelurahan Jembayan (Kecamatan Loa Kulu) each have 2 traders (3%). Lastly, both Kelurahan Mangkurawang and Kelurahan Sukarame are represented by 1 respondent each, making up 2% of the sample respectively.
4.2.3 Educational Background of Respondents
Educational attainment among the 58 respondents is presented in below:
Table 4.4 Latest Educational Background of Respondents
	Latests Educational
	Respondents
	Percentage

	SD
	6
	9%

	SMP
	15
	26%

	SMA
	33
	58%

	Sarjana(S1)
	4
	7%

	Total
	58
	100%


Source: Processed Primary Data, 2025
As shown in Table 4.4, the majority of respondents 33 individuals or 58% have completed education up to the senior high school level (SMA/SMK). This is followed by 15 respondents (26%) with a junior high school (SMP) background, 6 respondents (9%) with elementary school (SD) education, and a smaller proportion 4 respondents (7%) who hold a bachelor's degree (S1). These results illustrate that most traders in the sample possess secondary education qualifications.
4.2.4 Age Distribution of Respondents
The distribution of respondents based on age groups is outlined in below:



Table 4.5 Age of Respondents
	Age
	Respondents
	Percentage

	18-28
	5
	9%

	29-39
	37
	63%

	40-50
	16
	28%

	Total
	58
	100%


Source: Processed Primary Data, 2025

Table 4.5 indicates that the largest age group among respondents is 29–39 years, comprising 63% (37 individuals). This suggests that most of the traders are in the productive adult age group. Additionally, 16 respondents (28%) are in the 40–50 age range, while 5 traders (9%) fall within the youngest age bracket of 18–28 years. 
4.2.5 Trading Experience of Respondents
The length of time respondents have been engaged in trading activities is summarized in below:
Table 4.6 Duration of Respondents’ Trading Activities
	Trading Duration (Year)
	Respondents
	Percentage

	2-11
	8
	14%

	12-21
	44
	76%

	22-31
	6
	10%

	Total
	58
	100%


Source: Processed Primary Data, 2025
As presented in Table 4.6, the majority of respondents 76% or 44 traders have been operating their businesses for 12 to 21 years. This reflects a significant level of experience and long-term engagement in the trade sector. A smaller proportion of traders (14%) have been active for 2–11 years, while only 6 respondents (10%) have been trading for more than 22 years.
4.3 Descriptive Statistical Analysis
The purpose of descriptive statistical analysis in this study is to interpret the responses obtained from the questionnaire based on each indicator. The analysis is structured to compare two groups of respondents: (1) traders who occupy government-provided market stalls and (2) traders who rent commercial shop units in the vicinity of Pasar Tangga Arung following the relocation.
4.3.1 Operational Cost
Operational costs refer to the total expenditures incurred by traders in the course of their daily business activities at Pasar Tangga Arung. These costs include both fixed costs, which remain constant regardless of changes in sales volume, and variable costs, which fluctuate in accordance with the scale of sales transactions.
4.3.1.1 Fixed Cost
Fixed costs represent expenditures that are unaffected by the volume of goods sold. These expenses remain stable whether a trader’s sales increase or decline. The comparative average fixed costs incurred by traders before and after the market relocation are presented in Table 4.7 and Table 4.8.
Table 4.7 Average Fixed Cost of Traders at Government Stalls
	Cost Component
	Average Fixed Cost per 3 month (Rp)

	
	Before
	After

	Retribution
	Rp                 750.556
	Rp          1.108.981

	Transportation
	Rp                 353.148
	Rp              435.741

	Depreciation
	Rp                   26.087
	Rp                26.087

	Labor
	Rp              4.166.667
	Rp          3.800.000

	Total
	Rp              5.296.457
	Rp          5.370.809


Source: Processed Primary Data, 2025
[bookmark: _Hlk200208297]Table 4.8 Average Fixed Cost of Traders at Renting Shops
	Cost Component
	Average Fixed Cost per 3 month (Rp)

	
	Before
	After

	Retribution
	 Rp              2.475.000 
	 Rp          8.100.000 
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Table 4.8 Continuation
	Cost Component
	Average Fixed Cost per 3 month (Rp)

	
	Before
	After

	Transportation
	 Rp                 337.500 
	 Rp              587.500 

	Depreciation
	 Rp                 163.671 
	 Rp              163.671 

	Labor
	 Rp              4.800.000 
	 Rp          4.800.000 

	Total
	 Rp              7.776.171 
	 Rp        13.651.171 


Source: Processed Primary Data, 2025
4.3.1.2 Variable Cost
Variable costs are costs that are influenced by the volume of sales. The average variable costs of traders, both before and after relocation, can be seen in Tables 4.9 and 4.10.
Table 4.9 Average Variable Costs of Traders at Government Stalls
	Cost Component
	Average Variable Cost per 3 months (Rp)

	
	Before
	After

	Large Plastic
	 Rp                                    100.541 
	 Rp                73.889 

	Medium Plastic
	 Rp                                    136.074 
	 Rp                99.074 

	Small Plastic
	 Rp                                      70.848 
	 Rp                54.511 

	Textile Purchase
	 Rp                              39.722.222 
	 Rp        17.524.074 

	Total
	 Rp                              40.029.685 
	 Rp        17.751.548 


Source: Processed Primary Data, 2025
Table 4.10 Average Variable Costs of Traders at Renting Shops
	Komponen Biaya
	Rata-Rata Biaya Variabel per 3 bulan (Rp)

	
	Sebelum
	Sesudah

	Large Plastic
	 Rp                                    100.000 
	 Rp              133.750 

	Medium Plastic
	 Rp                                    116.250 
	 Rp              175.000 

	Small Plastic
	 Rp                                      68.250 
	 Rp                99.000 

	Textile Purchase
	 Rp                              32.500.000 
	 Rp        58.750.000 

	Total
	 Rp                              32.784.500 
	 Rp        59.157.750 


Source: Processed Primary Data, 2025
4.3.2 Sales Quantity
Sales quantity is the total sales over a certain period. The greater the sales quantity or number of sales, the higher the profit. The quantity of clothing sales for the 3 months before relocation and the 3 months after relocation can be seen in Tables 4.11 and 4.12.
Table 4.11 Quantity of Sales by Traders at the Government Stall
	Num
	Sales Quantity (item/ 3 month)

	
	Before
	After

	1
	1.452
	734

	2
	385
	200

	3
	6.100
	4.000

	4
	2.045
	1.295

	5
	450
	350

	6
	555
	240

	7
	375
	190

	8
	566
	195

	9
	441
	242

	10
	995
	395

	11
	6.780
	4.280

	12
	2.275
	1.335

	13
	1.935
	1.150

	14
	1.020
	613

	15
	1.200
	691

	16
	635
	361

	17
	757
	405

	18
	740
	400

	19
	866
	476

	20
	1.055
	574

	21
	781
	781

	22
	1.042
	484

	23
	3.345
	1.629

	24
	705
	705

	25
	667
	375

	26
	705
	351

	27
	1.655
	925

	28
	1.540
	650

	29
	501
	200

	30
	516
	205

	31
	468
	188

	32
	425
	175
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Table 4.11 Continuation
	Num
	Sales Quantity (item/ 3 month)

	
	Before
	After

	33
	751
	304

	34
	467
	191

	35
	703
	278

	36
	528
	218

	37
	1.185
	416

	38
	995
	347

	39
	835
	294

	40
	940
	338

	41
	608
	244

	42
	854
	323

	43
	733
	292

	44
	1.022
	375

	45
	352
	116

	46
	690
	354

	47
	738
	326

	48
	880
	329

	49
	672
	273

	50
	591
	206

	51
	762
	298

	52
	1.136
	396

	53
	1.067
	390

	54
	739
	221

	Average
	1.115
	580


Source: Processed Primary Data, 2025
[bookmark: _Hlk200389320]Table 4.12 Quantity of Sales by Traders at the Renting Shops
	Num
	Sales Quantity (item/ 3 month)

	
	Before
	After

	1
	1.458
	2.622

	2
	1.995
	3.610

	3
	1.218
	2.220

	4
	1.720
	3.105

	Average
	1.598
	2.889


Source: Processed Primary Data, 2025
Based on the data presented in Table 4.11, the average volume of clothing items sold by traders operating in government-provided stalls at Pasar Tangga Arung prior to the relocation was 1,115 units within a three-month period. Following the relocation, this figure declined to an average of 580 units over the same duration. This represents a significant decrease of 535 units or approximately 52.03%, indicating a substantial reduction in sales performance post-relocation for traders utilizing government facilities. In contrast, Table 4.12 illustrates that traders who rented commercial shop units (ruko) around the Pasar Tangga Arung area experienced an upward trend in sales. Before the relocation, the average sales volume for this group was 1,598 units over a three-month period. Post-relocation, average sales increased to 2,889 units. This reflects a growth of 1,291 units, or an increase of 80.81%, suggesting that traders who relocated to rented shop spaces experienced significantly improved sales outcomes.
4.3.3 Revenue Analysis
The revenue analysis in this study refers to the evaluation of business income by calculating the difference between total revenue and total operational expenditures incurred by traders. This calculation provides an overview of the net profit generated from trading activities..
4.3.3.1 Total Revenue
Total revenue is derived by multiplying the total quantity of clothing sold by its respective selling price. The comparison of total revenue earned by traders before and after the relocation process is presented in Table 4.13 and Table 4.14.
Table 4.13 Total Revenue of Traders at Government Stall
	Num
	Total Revenue  (Rp / 3 month)

	
	Before
	After

	1
	 Rp         88.980.000 
	 Rp            50.935.000 

	2
	 Rp         28.100.000 
	 Rp            14.475.000 

	3
	 Rp       196.500.000 
	 Rp          127.500.000 


Continoued on the next page
Table 4.13 Continuation
	Num
	Total Revenue  (Rp / 3 month)

	
	Before
	After

	4
	 Rp       308.975.000 
	 Rp          194.950.000 

	5
	 Rp         34.525.000 
	 Rp            23.725.000 

	6
	 Rp         67.900.000 
	 Rp            29.275.000 

	7
	 Rp         28.625.000 
	 Rp            14.750.000 

	8
	 Rp         85.535.000 
	 Rp            29.550.000 

	9
	 Rp         42.270.000 
	 Rp            22.985.000 

	10
	 Rp         82.415.000 
	 Rp            32.725.000 

	11
	 Rp       190.000.000 
	 Rp            75.750.000 

	12
	 Rp       141.470.000 
	 Rp            62.615.000 

	13
	 Rp         92.000.000 
	 Rp            54.750.000 

	14
	 Rp       183.525.000 
	 Rp            79.250.000 

	15
	 Rp         77.350.000 
	 Rp            45.105.000 

	16
	 Rp         35.855.000 
	 Rp            20.225.000 

	17
	 Rp         70.110.000 
	 Rp            37.650.000 

	18
	 Rp         82.320.000 
	 Rp            36.950.000 

	19
	 Rp       127.790.000 
	 Rp            69.790.000 

	20
	 Rp       109.890.000 
	 Rp            52.955.000 

	21
	 Rp         85.180.000 
	 Rp            17.370.000 

	22
	 Rp         67.150.000 
	 Rp            32.569.999 

	23
	 Rp       147.375.000 
	 Rp            71.800.000 

	24
	 Rp         76.555.000 
	 Rp            32.600.000 

	25
	 Rp       121.065.000 
	 Rp            67.900.000 

	26
	 Rp         57.250.000 
	 Rp            32.000.000 

	27
	 Rp       130.900.000 
	 Rp            52.330.000 

	28
	 Rp       259.500.000 
	 Rp            93.525.000 

	29
	 Rp         47.710.000 
	 Rp            19.020.000 

	30
	 Rp         20.575.000 
	 Rp              8.135.000 

	31
	 Rp         74.220.000 
	 Rp            29.760.000 

	32
	 Rp         37.200.000 
	 Rp            15.375.000 

	33
	 Rp         49.355.000 
	 Rp            19.805.000 

	34
	 Rp         46.855.000 
	 Rp            18.965.000 

	35
	 Rp         59.015.000 
	 Rp            24.255.000 

	36
	 Rp         97.870.000 
	 Rp            39.890.000 

	37
	 Rp         62.315.000 
	 Rp            21.845.000 

	38
	 Rp         36.370.000 
	 Rp            12.725.000 

	39
	 Rp         91.555.000 
	 Rp            32.150.000 
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Table 4.13 Continuation
	Num
	Total Revenue  (Rp / 3 month)

	
	Before
	After

	40
	 Rp         88.615.000 
	 Rp            31.340.000 

	41
	 Rp         98.875.000 
	 Rp            37.925.000 

	42
	 Rp         81.220.000 
	 Rp            30.025.000 

	43
	 Rp       123.100.000 
	 Rp            49.060.000 

	44
	 Rp         27.405.000 
	 Rp            10.005.000 

	45
	 Rp         59.530.000 
	 Rp            19.480.000 

	46
	 Rp       108.615.000 
	 Rp            54.385.000 

	47
	 Rp         43.470.000 
	 Rp            18.915.000 

	48
	 Rp         32.870.000 
	 Rp            20.175.000 

	49
	 Rp         75.505.000 
	 Rp            30.290.000 

	50
	 Rp         63.325.000 
	 Rp            22.080.000 

	51
	 Rp         80.145.000 
	 Rp            31.385.000 

	52
	 Rp         63.755.000 
	 Rp            22.195.000 

	53
	 Rp       104.150.000 
	 Rp            37.915.000 

	54
	 Rp         58.095.000 
	 Rp            17.430.000 

	Average
	 Rp           87.978.241 
	 Rp               39.824.722 


Source: Processed Primary Data, 2025

Table 4.14 Total Revenue of Traders at Renting Shops
	Num
	Total Revenue  (Rp / 3 month)

	
	Before
	After

	1
	 Rp       231.900.000 
	 Rp          428.850.000 

	2
	 Rp       201.050.000 
	 Rp          372.925.000 

	3
	 Rp       117.520.000 
	 Rp          292.175.000 

	4
	 Rp       180.275.000 
	 Rp          324.725.000 

	Average
	 Rp         182.686.250 
	 Rp             354.668.750 


Source: Processed Primary Data, 2025
Based on the revenue data presented in Table 4.14, traders operating in government-provided stalls experienced a decline in average revenue amounting to Rp. 48,153,519, representing a 54.74% decrease when comparing the three-month periods before and after the market relocation. In contrast, data from Table 4.15 indicates that traders who opted to rent shophouses experienced a significant increase in average revenue of Rp. 171,982,500, or approximately 94.19%, over the same comparative period.
4.3.3.2 Total Cost
Total cost refers to the overall expenditure borne by traders, encompassing both fixed and variable cost components. The comparison of total costs incurred by traders prior to and following the market relocation is presented in Table 4.15 and Table 4.16.
Table 4.15 Total Cost of Traders at Government Stalls
	Num
	Total Cost (Rp / 3 month)

	
	Before
	After

	1
	Rp        55.511.578
	Rp      30.136.578

	2
	Rp        14.189.933
	Rp        9.214.933

	3
	Rp        52.523.375
	Rp      36.695.375

	4
	Rp      109.449.465
	Rp      34.561.465

	5
	Rp        16.011.590
	Rp        9.076.590

	6
	Rp        45.896.625
	Rp      22.081.625

	7
	Rp        16.480.250
	Rp        6.915.250

	8
	Rp        45.941.590
	Rp      15.921.590

	9
	Rp        20.958.166
	Rp      10.518.166

	10
	Rp        30.972.432
	Rp      15.742.432

	11
	Rp        54.893.625
	Rp      33.638.625

	12
	Rp        61.031.360
	Rp      34.411.360

	13
	Rp        36.933.374
	Rp      25.083.374

	14
	Rp        61.216.656
	Rp      63.714.656

	15
	Rp        65.836.692
	Rp      35.772.692

	16
	Rp        15.619.249
	Rp        6.774.249

	17
	Rp        30.863.166
	Rp      23.909.166

	18
	Rp        60.947.625
	Rp      25.893.625

	19
	Rp        75.921.125
	Rp      33.961.125

	20
	Rp        45.687.638
	Rp      19.047.638

	21
	Rp        31.178.340
	Rp      10.613.340

	22
	Rp        48.861.805
	Rp      17.031.805

	23
	Rp        56.106.345
	Rp      25.781.345

	24
	Rp        46.092.625
	Rp      15.795.625
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Table 4.15 Continuation
	Num
	Total Cost (Rp / 3 month)

	
	Before
	After

	25
	Rp        61.031.785
	Rp      33.616.785

	26
	Rp        30.873.166
	Rp      16.715.166

	27
	Rp        35.495.883
	Rp      24.350.883

	28
	Rp        50.083.750
	Rp      29.478.750

	29
	Rp        22.127.249
	Rp      10.641.249

	30
	Rp        10.735.187
	Rp        3.885.187

	31
	Rp        31.024.832
	Rp      15.790.832

	32
	Rp        20.993.666
	Rp        8.858.666

	33
	Rp        25.998.817
	Rp      12.798.817

	34
	Rp        30.861.625
	Rp      13.226.625

	35
	Rp        35.849.562
	Rp      15.784.562

	36
	Rp        65.986.029
	Rp      23.851.029

	37
	Rp        36.021.874
	Rp      10.736.874

	38
	Rp        20.609.687
	Rp        7.789.687

	39
	Rp        61.027.656
	Rp      20.867.656

	40
	Rp        51.006.375
	Rp      20.886.375

	41
	Rp        55.470.833
	Rp      23.910.833

	42
	Rp        45.921.262
	Rp      15.801.262

	43
	Rp        61.835.694
	Rp      26.705.694

	44
	Rp        15.698.834
	Rp        4.818.834

	45
	Rp        30.937.031
	Rp      12.797.031

	46
	Rp        65.233.026
	Rp      30.073.026

	47
	Rp        25.808.499
	Rp      10.708.499

	48
	Rp        18.841.590
	Rp        9.901.590

	49
	Rp        47.513.958
	Rp      15.608.958

	50
	Rp        36.466.345
	Rp      15.686.345

	51
	Rp        39.564.305
	Rp      19.164.305

	52
	Rp        36.574.583
	Rp      15.954.583

	53
	Rp        56.247.750
	Rp      20.537.750

	54
	Rp        32.870.208
	Rp      10.590.208

	Average
	Rp        41.811.772
	Rp      19.700.568


Source: Processed Primary Data, 2025
Table 4.16 Total Cost of Traders at Rental Shops
	Num
	Total Cost (Rp / 3 month)

	
	Before
	After

	1
	 Rp        29.590.083 
	 Rp      70.538.083 

	2
	 Rp        31.269.583 
	 Rp      68.089.583 
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Table 4.16 Continuation
	Num
	Total Cost (Rp / 3 month)

	
	Before
	After

	3
	 Rp        55.707.767 
	 Rp      63.307.767 

	4
	 Rp        36.075.250 
	 Rp      79.700.250 

	Average
	 Rp        38.160.671 
	 Rp      70.408.921 


Source: Processed Primary Data, 2025
Referring to the data in Table 4.15, the average total expenditure of traders over a three-month period experienced a decline of Rp 22,111,204, representing a 52.86% reduction compared to the period prior to the relocation. In contrast, Table 4.16 shows that the average total cost incurred by traders increased by Rp 32,248,250, or 84.50%, following the relocation. A significant portion of these total expenses is attributed to variable costs, particularly the procurement of clothing inventory, which is directly influenced by the volume of sales made by the traders.
4.3.3.3 Net Income
Net income represents the difference between total revenue and total costs  over a three-month period, both before and after the relocation. The comparative data on traders' net income during these two periods is presented in Table 4.17 and Table 4.18..
Table 4.17 Net Income of Traders at Government Stall
	Num
	Net Income (Rp / 3 month)

	
	Before
	After

	1
	 Rp          33.468.422 
	 Rp             20.798.422 

	2
	 Rp          13.910.067 
	 Rp               5.260.067 

	3
	 Rp        143.976.625 
	 Rp             90.804.625 

	4
	 Rp        199.525.535 
	 Rp           160.388.535 

	5
	 Rp          18.513.410 
	 Rp             14.648.410 

	6
	 Rp          22.003.375 
	 Rp               7.193.375 

	7
	 Rp          12.144.750 
	 Rp               7.834.750 
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Table 4.17 Continuation
	Num
	Net Income (Rp / 3 month)

	
	Before
	After

	8
	 Rp          39.593.410 
	 Rp             13.628.410 

	9
	 Rp          21.311.834 
	 Rp             12.466.834 

	10
	 Rp          51.442.568 
	 Rp             16.982.568 

	11
	 Rp        135.106.375 
	 Rp             42.111.375 

	12
	 Rp          80.438.640 
	 Rp             28.203.640 

	13
	 Rp          55.066.626 
	 Rp             29.666.626 

	14
	 Rp        122.308.344 
	 Rp             15.535.344 

	15
	 Rp          11.513.308 
	 Rp               9.332.308 

	16
	 Rp          20.235.751 
	 Rp             13.450.751 

	17
	 Rp          39.246.834 
	 Rp             13.740.834 

	18
	 Rp          21.372.375 
	 Rp             11.056.375 

	19
	 Rp          51.868.875 
	 Rp             35.828.875 

	20
	 Rp          64.202.362 
	 Rp             33.907.362 

	21
	 Rp          54.001.660 
	 Rp               6.756.660 

	22
	 Rp          18.288.195 
	 Rp             15.538.194 

	23
	 Rp          91.268.655 
	 Rp             46.018.655 

	24
	 Rp          30.462.375 
	 Rp             16.804.375 

	25
	 Rp          60.033.215 
	 Rp             34.283.215 

	26
	 Rp          26.376.834 
	 Rp             15.284.834 

	27
	 Rp          95.404.117 
	 Rp             27.979.117 

	28
	 Rp        209.416.250 
	 Rp             64.046.250 

	29
	 Rp          25.582.751 
	 Rp               8.378.751 

	30
	 Rp            9.839.813 
	 Rp               4.249.813 

	31
	 Rp          43.195.168 
	 Rp             13.969.168 

	32
	 Rp          16.206.334 
	 Rp               6.516.334 

	33
	 Rp          23.356.183 
	 Rp               7.006.183 

	34
	 Rp          15.993.375 
	 Rp               5.738.375 

	35
	 Rp          23.165.438 
	 Rp               8.470.438 

	36
	 Rp          31.883.971 
	 Rp             16.038.971 

	37
	 Rp          26.293.126 
	 Rp             11.108.126 

	38
	 Rp          15.760.313 
	 Rp               4.935.313 

	39
	 Rp          30.527.344 
	 Rp             11.282.344 

	40
	 Rp          37.608.625 
	 Rp             10.453.625 

	41
	 Rp          43.404.167 
	 Rp             14.014.167 

	42
	 Rp          35.298.738 
	 Rp             14.223.738 

	43
	 Rp          61.264.306 
	 Rp             22.354.306 
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Table 4.17 Continuation
	Num
	Net Income (Rp / 3 month)

	
	Before
	After

	44
	 Rp          11.706.166 
	 Rp               5.186.166 

	45
	 Rp          28.592.969 
	 Rp               6.682.969 

	46
	 Rp          43.381.974 
	 Rp             24.311.974 

	47
	 Rp          17.661.501 
	 Rp               8.206.501 

	48
	 Rp          14.028.410 
	 Rp             10.273.410 

	49
	 Rp          27.991.042 
	 Rp             14.681.042 

	50
	 Rp          26.858.655 
	 Rp               6.393.655 

	51
	 Rp          40.580.695 
	 Rp             12.220.695 

	52
	 Rp          27.180.417 
	 Rp               6.240.417 

	53
	 Rp          47.902.250 
	 Rp             17.377.250 

	54
	 Rp          25.224.792 
	 Rp               6.839.792 

	Average
	 Rp          46.166.469 
	 Rp             20.124.154 


Source: Processed Primary Data, 2025
Table 4.18 Net Income of Traders at Rental Shop
	Num
	Net Income (Rp / 3 month)

	
	Before
	After

	1
	 Rp        202.309.917 
	 Rp           358.311.917 

	2
	 Rp        169.780.417 
	 Rp           304.835.417 

	3
	 Rp          61.812.233 
	 Rp           228.867.233 

	4
	 Rp        144.199.750 
	 Rp           245.024.750 

	Average
	 Rp        144.525.579 
	 Rp           284.259.829 


Source: Processed Primary Data, 2025
Referring to Table 4.17, the average net income of traders prior to the relocation was Rp46,166,469, which declined to Rp20,124,154 following the relocation. This reflects a decrease in earnings amounting to Rp26,024,315 or approximately 56.42% compared to the pre-relocation period. Conversely, as shown in Table 4.18, the average net income of traders who opted to rent shop spaces rose from Rp144,525,579 before relocation to Rp284,259,829 after relocation—indicating a significant increase of Rp139,734,250 or 96.68%.

4.3.4 Differential Revenue and Differential Cost Analysis
To test both samples, differential analysis comparison was used.
Table 4.19 Analysis of Differential Revenue and Differential Costs of Government Stalls
	
	Alternative I
	Alternative II
	Difference

	
	Before Relocation
	Government Stall
	

	Net Income
Cost:
· Variable
· Fixed Avoidable
	Rp87.978.241

40.029.685
5.296.457
	Rp39.842.722

17.751.548
5.370.809

	Rp48.135.519

22.278.137
74.352

	Total
	Rp42.652.099
	Rp16.720.365
	Rp25.782.850

	Profit before unavoidable cost calculated
	Rp45.326.142
	Rp23.122.357
	Rp22.203.785


Source: Processed Primary Data, 2025
Tablel 4.20 Analysis of Differential Revenue and Differential Costs of Rental Shops
	
	Alternative I
	Alternative II
	Difference

	
	Before Relocation
	Rental Shops
	

	Net Income
Cost:
· Variable
· Fixed Avoidable
	Rp182.686.250

32.784.500
7.776.171
	Rp354.668.750

59.157.750
13.561.171
	Rp171.982.500

26.373.250
5.785.000

	Total
	Rp142.125.579
	Rp281.949.829
	Rp139.824.250

	Profit before unavoidable cost calculated
	Rp40.560.671
	Rp72.718.921
	Rp32.158.250


Source: Processed Primary Data, 2025
4.4 Discussion
4.4.1 Comparison of Traders’ Profitability Before and After Relocation
The analysis of profitability among traders occupying government-provided stalls indicates that their fixed operating costs remained relatively low when compared to those renting private shop spaces. As presented in Table 4.7, the average fixed expenditure per three-month period ranged between approximately Rp5,000,000 and Rp5,400,000. In contrast, their variable costs particularly the expenses associated with purchasing clothing stock declined substantially from roughly Rp40,000,000 to Rp17,750,000 (Table 4.9). This reduction in variable costs following the relocation may reflect changes in operational strategies, such as a decreased purchasing scale, limited stock rotation, or a decline in sales volume.
	On the other hand, traders who chose to lease commercial shop units incurred significantly higher costs in both fixed and variable categories. As shown in Table 4.8, their fixed costs escalated from around Rp7,780,000 to Rp13,650,000 per quarter. Similarly, variable costs increased sharply from Rp32,780,000 to Rp59,160,000 (Table 4.10). This increase in operational spending appears to align with a more intensive sales approach, as supported by data in Table 4.12, which indicates a growth in average sales volume from 1,598 units to 2,889 units.
	These findings suggest a divergent strategic orientation between the two groups of traders. Those in government-provided stalls appear to pursue a cost-efficiency approach with lower overhead but at the expense of declining sales turnover. In contrast, traders renting shop spaces adopt a more capital-intensive strategy that yields higher operational costs but is accompanied by increased sales volume and revenue generation.
4.4.2 Analysis of Relevant Costs in Decision-Making
The findings presented in Table 4.19 demonstrate a decline in traders’ net profit by approximately Rp22,203,785 when opting to operate from government-provided stalls compared to their pre-relocation condition. This outcome suggests that the alternative is financially less favorable. Conversely, Table 4.20 reveals that traders who chose to rent commercial shop spaces experienced an increase in profit of Rp32,158,250 relative to their financial performance before the relocation. This indicates that renting a shop offers a more economically beneficial outcome. 
Among the two options assessed, the alternative of leasing a private shop yields superior financial returns, both in comparison to the pre-relocation baseline and to the option of utilizing government stalls. Therefore, applying the principles of differential cost analysis, renting a shop emerges as the more economically viable and strategically advantageous choice for clothing traders operating in the Pasar Tangga Arung area.
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CONCLUSIONS
5.1 Conclusions
Based on the analysis presented in the previous sections, the following conclusions can be drawn:
1. Traders operating within government-provided stalls tend to incur lower fixed and variable expenses, which suggests a strategy focused on cost efficiency. However, this approach appears to coincide with a reduction in sales volume and overall business turnover. In contrast, traders who choose to rent commercial shop spaces face substantially higher operational costs. Nevertheless, these increased expenditures are aligned with significant growth in both sales volume and revenue. These findings indicate that the selection of business location plays a critical role in shaping operational strategies and influencing financial outcomes for traders.
2. From a financial standpoint, leasing a shop presents a more profitable alternative compared to utilizing government-assigned stalls. The cost-benefit analysis reveals that renting a shop can lead to an average profit increase of Rp32,158,250, while the use of government stalls corresponds with a decrease in profit of Rp22,203,785. Despite the higher operational costs associated with rented shops, the potential for increased income makes this option more economically viable and strategically advantageous for traders at Pasar Tangga Arung.
5.2 Recommendation
Based on the findings, discussions, and conclusions derived from this research, several recommendations are proposed:
1. For Government Authorities and Market Administrators: It is imperative to reassess current relocation policies and implement strategic measures aimed at increasing the appeal and competitiveness of government-provided stalls. These efforts should ensure that the advantages of relocation are equitably experienced by all traders, particularly those with limited financial resources.
2. For Traders: Regardless of whether traders choose to operate from government stalls or privately rented shops, it is essential to adapt their business strategies. This includes achieving a balance between cost efficiency and revenue maximization through product diversification, enhanced operational management, and the implementation of flexible and targeted marketing approaches.
3. For Future Research: Subsequent studies are encouraged to broaden the analytical framework by incorporating non-financial factors such as customer volume, location accessibility, consumer preferences, and market competition levels. Additionally, a longitudinal approach should be considered to capture dynamic changes in cost structures and revenue trends over time following relocation.
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Appendix 2 : Questionnaire
ANGKET PENELITIAN
Bapak/Ibu Yth.
Saya mahasiswi jurusan Akuntansi, Fakultas Ekonomi dan Bisnis Universitas Mulawarman sedang melakukan penelitian dengan judul “Dampak Relokasi Terhadap Pendapatan Pedagang” Angket ini dibuat sebagai sarana dalam rangka mendukung pembuatan skripsi sebagai syarat untuk menyelesaikan studi saya. Mohon kesediaan Bapak/Ibu untuk mengisi angket ini secara lengkap. Terima kasih atas waktu dan kesediaan Bapak dan Ibu untuk berpatisipasi dalam penelitian ini.
Peneliti,
Celine Ingrid Gloria Bate



I. Identitas Responden
Petunjuk 1:
a. Bacalah secara teliti setiap pertanyaan yang telah disediakan.
b. Berilah tanda centang (√) untuk menjawab setiap pertanyaan kecuali Nama, Umur, Alamat, Pendidikan Terakhir dan Lama Berjualan.

Nama			:
Umur			:
Jenis Kelamin		:                 Laki – Laki                          Perempuan  
Pendidikan Terakhir	:
Alamat			:
Lama Berjualan		: 
II. Pertanyaan
Petunjuk 2:
Silakan isi kolom yang tersedia dengan jumlah nominal yang sesuai dengan keadaan yang berlaku pada diri Anda.




A. 3 Bulan Sebelum Relokasi
Penerimaan
	PRODUK
	HARGA JUAL (Rp)
	JUMLAH TERJUAL (Item)

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	



Biaya Tetap
	DAFTAR BIAYA
	NOMINAL (Rp)

	Sewa Lapak
	

	Listrik
	

	Keamanan
	

	Parkir
	

	Bensin (Transportasi)
	

	Tenaga Kerja
	



Biaya yang Berubah – ubah
	DAFTAR BIAYA
	NOMINAL (Rp)

	Plastik Besar
	

	Plastik Tanggung
	

	Plastik Kecil
	

	Pembelian Tekstil
	



B. 3 Bulan Sesudah Relokasi
Penerimaan
	PRODUK
	HARGA JUAL (Rp)
	JUMLAH TERJUAL (Item)

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Biaya Tetap
	DAFTAR BIAYA
	NOMINAL (Rp)

	Sewa Lapak
	

	Listrik
	

	Keamanan
	

	Parkir
	

	Bensin (Transportasi)
	

	Tenaga Kerja
	



Biaya yang Berubah – ubah
	DAFTAR BIAYA
	NOMINAL (Rp)

	Plastik Besar
	

	Plastik Tanggung
	

	Plastik Kecil
	

	Pembelian Tekstil
	





C. Alat dan Perlengkapan
	BARANG
	UNIT
	HARGA
	LAMA PAKAI

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	





	
	
	0





Appendix 3: Content of the Questionnaire
A. Traders’ Personal Data at the Government Stall
	Respondent
	Age (Year)
	Gender
	Latest Education
	Residence
	Trading Experience (Year)

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	1
	29
	Male
	SMP
	Jl. Danau Murung Gg. Mitra Wahyu, Kel. Melayu
	13
	

	2
	43
	Female
	SMP
	Jl. Gunung Belah, Kel. Loa Ipuh 
	19
	

	3
	40
	Female
	SMA
	Jl. Gunung Pegat, Kel. Melayu
	20
	

	4
	36
	Female
	S1
	Jl. Gunung Pegat Gg. Beringin 4, Kel. Melayu
	16
	

	5
	50
	Male
	SMP
	Jl. Gunung Belah, Kel. Loa Ipuh
	19
	

	6
	45
	Male
	SMA
	Jl. Danau Murung Gg. 2, Kel. Melayu
	25
	

	7
	37
	Female
	SMP
	Jl. Tirta Kencana, Kel . Melayu
	21
	

	8
	32
	Female
	SMP
	Jl. Patin Kuning, Kel. Timbau
	11
	

	9
	35
	Male
	SMA
	JL. Mawar 1 Gg. Kenanga, Kel. Panji
	15
	

	10
	39
	Female
	SMA
	Jl. Kartini Gg. 6, Kel. Loa Ipuh
	19
	

	11
	43
	Female
	SMA
	Jl. Mayjend Panjaitan, Kel. Loa Ipuh
	20
	

	12
	46 
	Male
	SMP
	Jl. Stadion Gg. Petani, Kel. Loa Ipuh
	18
	

	13
	38 
	Female
	SMA
	Jl. Kartini Gg. 3, Kel. Loa Ipuh
	12
	

	14
	40 
	Male
	SMA
	Jl. Danau Murung, Kel. Melayu
	16
	

	15
	38 
	Male
	SMA
	Jl. Danau Melintang, Kel. Melayu 
	13
	

	16
	29 
	Female
	SD
	Jl. Maduningrat, Kel. Melayu
	14
	

	17
	32 
	Male
	SMP
	Jl. Danau Aji Gg. Wakaf 11, Kel. Melayu
	15
	

	18
	37 
	Male
	SMA
	Jl. Imam Bonjol, Kel. Melayu
	16
	

	Respondent
	Age (Year)
	Gender
	Latest Education
	Residence
	Trading Experience (Year)
	

	19
	41 
	Female
	SMA
	Jl. Muso Bin Salim, Kel. Melayu
	22
	

	20
	44 
	Male
	SMA
	Jl. Maduningrat Gg. Ulin, Kel. Melayu
	18
	

	21
	30 
	Female
	SMA
	Jl. Teratai, Kel. Panji
	11
	

	22
	37 
	Male
	SMA
	Jl. Loa Ipuh, Kel. Loa Ipuh
	18
	

	23
	29 
	Female
	SMP
	Jl. Gunung Sedayu, Kel. Loa Ipuh
	13
	

	24
	39 
	Male
	SMA
	Jl. Mangkuraja V, Kel Loa Ipuh
	20
	

	25
	42 
	Female
	SMA
	Jl. Teratai, Kel. Panji
	23
	

	26
	36 
	Male
	SMA
	Jl. Kartini, Kel. Melayu
	15
	

	27
	37 
	Male
	SMP 
	Jl. Danau Melintang, Kel. Melayu 
	21
	

	28
	33 
	Male
	SMA
	Jl. Loa Ipuh, Kel. Loa Ipuh
	10
	

	29
	32 
	Female
	SMP
	Jl. Selendreng, Kel. Loa Ipuh
	18
	

	30
	39 
	Male
	SMA
	Jl. Kartini, Kel. Melayu
	20
	

	31
	44 
	Male
	SMA
	Jl. Mangkuraja VI, Kel. Loa Ipuh
	21
	

	32
	26 
	Male
	SD
	Jl. Danau Melintang, Kel. Melayu 
	15
	

	33
	34 
	Female
	SMA
	Jl. Danau Melintang, Kel. Melayu 
	14
	

	34
	45 
	Male
	SMA
	Jl. Kartini, Kel. Melayu
	20
	

	35
	34 
	Male
	SMP
	Jl. Jend Ahmad Yani, Kel. Melayu
	20
	

	36
	29 
	Female
	SD
	Jl. Gunung Belah Gg. Arsapati 4, Kel. Loa Ipuh
	17
	

	37
	38 
	Male
	SMP
	Jl. Kartini, Kel. Melayu
	22
	

	38
	32 
	Female
	SMA
	Jl. Panjaitan Gg. 2, Kel. Loa Ipuh
	12
	

	39
	36 
	Male
	SMA
	Jl. K.H Dewantara, Kel. Panji
	16
	

	40
	40 
	Female
	SMA
	Jl. Danau Murung, Kel. Melayu
	23
	

	41
	37 
	Male
	SMP
	Jl. Gunung Belah, Kel. Loa Ipuh
	23
	

	42
	38
	Male
	S1
	Jl. Mangkuraja 1, Kel. Loa Ipuh
	15


	

	Respondent
	Age (Year)
	Gender
	Latest Education
	Residence
	Trading Experience (Year)
	

	43
	36 
	Male
	SMA
	Jl. Loa Kulu, Kel. Jembayan
	18
	

	44
	27 
	Female
	SD
	Jl. Pesut, Kel. Melayu
	14
	

	45
	34 
	Female
	SMA
	Jl. Gunung Sentul, Kel. Timbau
	16
	

	46
	39 
	Male
	SMA
	Jl. Loa Kulu, Kel. Jembayan
	19
	

	47
	40 
	Male
	S1
	Jl. Maduningrat, Kel. Melayu
	15
	

	48
	30 
	Male
	SD
	Jl. Gunung Pegat, Kel. Melayu
	11
	

	49
	29 
	Female
	SMP
	Jl. Mangkurawang, Kel. Mangkurawang
	12
	

	50
	32 
	Male
	SMA
	Jl. Stadion, Kel. Loa Ipuh
	13
	

	51
	33 
	Female
	SMP
	Jl. Sukarame, Kel. Sukarame
	18
	

	52
	27 
	Female
	SD
	Jl. Loa Tebu, Kel. Loa Tebu
	12
	

	53
	28 
	Male
	S1
	Jl. Jaya Mangku, Kel. Loa Tebu
	5
	

	54
	30 
	Male
	SMA
	Jl. Kampung Baru, Kel. Baru
	12
	



B. Traders’ Personal Data at the Rental Shop
	Respondent
	Age (Year)
	Gender
	Latest Education
	Residence
	Trading Experience (Year)

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	1
	48
	Female
	SMA
	Jl. Pesut No. 7, Kel. Melayu
	10
	

	2
	27
	Female
	SMA
	Jl. Kampung Baru, Kel. Baru
	9
	

	3
	43
	Male
	SMA
	Jl. K. H Ahmad Muksin Gg. Kubur, Kel. Timbau
	21
	

	4
	30
	Male
	SMA
	Jl. Gunung Belah Gg. Arsapati 4, Kel. Loa Ipuh
	10
	



C. Financial Records of Traders at Government Stalls Before Relocation
	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	1
	 Rp      88.980.000 
	 Rp             450.000 
	 Rp           240.000 
	 Rp                    41.578 
	 

	2
	 Rp      28.100.000 
	 Rp          3.240.000 
	 Rp           600.000 
	 Rp                    24.933 
	 

	3
	 Rp    196.500.000 
	 Rp          1.140.000 
	 Rp           900.000 
	 Rp                    27.375 
	 

	4
	 Rp    308.975.000 
	 Rp          8.400.000 
	 Rp           600.000 
	 Rp                    25.465 
	 Rp              5.100.000 

	5
	 Rp      34.525.000 
	 Rp             240.000 
	 Rp           450.000 
	 Rp                    11.590 
	 

	6
	 Rp      67.900.000 
	 Rp             630.000 
	 Rp           450.000 
	 Rp                    16.625 
	 Rp              4.500.000 

	7
	 Rp      28.625.000 
	 Rp             240.000 
	 Rp           300.000 
	 Rp                    40.250 
	 Rp              3.600.000 

	8
	 Rp      85.535.000 
	 Rp             450.000 
	 Rp           240.000 
	 Rp                    51.590 
	 

	9
	 Rp      42.270.000 
	 Rp             450.000 
	 Rp           350.000 
	 Rp                      8.166 
	 

	10
	 Rp      82.415.000 
	 Rp             450.000 
	 Rp           280.000 
	 Rp                    12.432 
	 

	11
	 Rp    190.000.000 
	 Rp             240.000 
	 Rp           300.000 
	 Rp                    18.625 
	 

	12
	 Rp    141.470.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                    67.360 
	 

	13
	 Rp      92.000.000 
	 Rp             240.000 
	 Rp           350.000 
	 Rp                    19.374 
	 

	14
	 Rp    183.525.000 
	 Rp             600.000 
	 Rp           280.000 
	 Rp                    12.656 
	 

	15
	 Rp      77.350.000 
	 Rp             240.000 
	 Rp           250.000 
	 Rp                    22.692 
	 

	16
	 Rp      35.855.000 
	 Rp             240.000 
	 Rp           100.000 
	 Rp                      9.249 
	 

	17
	 Rp      70.110.000 
	 Rp             450.000 
	 Rp           150.000 
	 Rp                    11.166 
	 

	18
	 Rp      82.320.000 
	 Rp             450.000 
	 Rp           230.000 
	 Rp                    15.625 
	 

	19
	 Rp    127.790.000 
	 Rp             450.000 
	 Rp           200.000 
	 Rp                    21.125 
	 

	20
	 Rp    109.890.000 
	 Rp             240.000 
	 Rp           100.000 
	 Rp                    27.638 
	 

	21
	 Rp      85.180.000 
	 Rp             450.000 
	 Rp           350.000 
	 Rp                    53.340 
	 

	22
	 Rp      67.150.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                    21.805 
	 

	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	23
	 Rp    147.375.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    26.345 
	 

	24
	 Rp      76.555.000 
	 Rp             450.000 
	 Rp           350.000 
	 Rp                    10.625 
	 

	25
	 Rp    121.065.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    11.785 
	 

	26
	 Rp      57.250.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                      8.166 
	 

	27
	 Rp    130.900.000 
	 Rp             450.000 
	 Rp           250.000 
	 Rp                    20.883 
	 Rp              4.500.000 

	28
	 Rp    259.500.000 
	 Rp             600.000 
	 Rp           400.000 
	 Rp                  108.750 
	 Rp              3.600.000 

	29
	 Rp      47.710.000 
	 Rp             450.000 
	 Rp           470.000 
	 Rp                    21.249 
	 

	30
	 Rp      20.575.000 
	 Rp             240.000 
	 Rp           200.000 
	 Rp                    20.187 
	 

	31
	 Rp      74.220.000 
	 Rp             450.000 
	 Rp           380.000 
	 Rp                      5.832 
	 

	32
	 Rp      37.200.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    13.666 
	 

	33
	 Rp      49.355.000 
	 Rp             450.000 
	 Rp           250.000 
	 Rp                    23.817 
	 

	34
	 Rp      46.855.000 
	 Rp             450.000 
	 Rp           200.000 
	 Rp                    11.625 
	 

	35
	 Rp      59.015.000 
	 Rp             450.000 
	 Rp           180.000 
	 Rp                    14.562 
	 

	36
	 Rp      97.870.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    11.029 
	 

	37
	 Rp      62.315.000 
	 Rp             600.000 
	 Rp           160.000 
	 Rp                    21.874 
	 

	38
	 Rp      36.370.000 
	 Rp             240.000 
	 Rp           170.000 
	 Rp                    49.687 
	 

	39
	 Rp      91.555.000 
	 Rp             600.000 
	 Rp           200.000 
	 Rp                    27.656 
	 

	40
	 Rp      88.615.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    16.375 
	 

	41
	 Rp      98.875.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    40.833 
	 Rp              4.500.000 

	42
	 Rp      81.220.000 
	 Rp             450.000 
	 Rp           260.000 
	 Rp                    16.262 
	 

	43
	 Rp    123.100.000 
	 Rp             450.000 
	 Rp        1.100.000 
	 Rp                    15.694 
	 

	44
	 Rp      27.405.000 
	 Rp             240.000 
	 Rp           280.000 
	 Rp                    28.834 
	 

	45
	 Rp      59.530.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                    12.031 
	 

	46
	 Rp    108.615.000 
	 Rp             450.000 
	 Rp           900.000 
	 Rp                    33.026 
	 Rp              3.600.000 

	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	47
	 Rp      43.470.000 
	 Rp             450.000 
	 Rp           100.000 
	 Rp                    18.499 
	 

	48
	 Rp      32.870.000 
	 Rp             450.000 
	 Rp           200.000 
	 Rp                    16.590 
	 

	49
	 Rp      75.505.000 
	 Rp          6.600.000 
	 Rp           600.000 
	 Rp                    38.958 
	 

	50
	 Rp      63.325.000 
	 Rp             900.000 
	 Rp           300.000 
	 Rp                    16.345 
	 

	51
	 Rp      80.145.000 
	 Rp             450.000 
	 Rp           200.000 
	 Rp                    19.305 
	 Rp              3.600.000 

	52
	 Rp      63.755.000 
	 Rp             450.000 
	 Rp           800.000 
	 Rp                    49.583 
	 

	53
	 Rp    104.150.000 
	 Rp             600.000 
	 Rp           850.000 
	 Rp                    97.750 
	 Rp              4.500.000 

	54
	 Rp      58.095.000 
	 Rp             450.000 
	 Rp           250.000 
	 Rp                    20.208 
	 



	Respondent
	Variabel Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Small Plastics
	Textile Purchases
	

	1
	 Rp           360.000 
	 Rp           210.000 
	 Rp             210.000 
	 Rp      54.000.000 
	1452

	2
	 Rp             75.000 
	 Rp           150.000 
	 Rp             100.000 
	 Rp      10.000.000 
	385

	3
	 Rp           180.000 
	 Rp           156.000 
	 Rp             120.000 
	 Rp      50.000.000 
	6100

	4
	 Rp           135.000 
	 Rp           117.000 
	 Rp               72.000 
	 Rp      95.000.000 
	2045

	5
	 Rp             85.000 
	 Rp           125.000 
	 Rp             100.000 
	 Rp      15.000.000 
	450

	6
	 Rp             75.000 
	 Rp           125.000 
	 Rp             100.000 
	 Rp      40.000.000 
	555

	7
	 Rp             75.000 
	 Rp           125.000 
	 Rp             100.000 
	 Rp      12.000.000 
	375

	8
	 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      45.000.000 
	566

	9
	 
	 Rp           100.000 
	 Rp               50.000 
	 Rp      20.000.000 
	441

	10
	 Rp             30.000 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      30.000.000 
	995

	11
	 Rp           155.000 
	 Rp           108.000 
	 Rp               72.000 
	 Rp      54.000.000 
	6780

	12
	 Rp           162.000 
	 Rp             90.000 
	 Rp               72.000 
	 Rp      60.000.000 
	2275

	Respondent
	Variabel Cost
	Sales Quantity (Item)
Large Plastics

	
	Large Plastics
	Medium Plastics
	Large Plastics
	Medium Plastics
	

	13
	 Rp           162.000 
	 Rp             90.000 
	 Rp               72.000 
	 Rp      36.000.000 
	1935

	14
	 Rp           180.000 
	 Rp           144.000 
	 
	 Rp      60.000.000 
	1020

	15
	 Rp           180.000 
	 Rp           144.000 
	 
	 Rp      65.000.000 
	1200

	16
	 Rp           162.000 
	 Rp           108.000 
	 
	 Rp      15.000.000 
	635

	17
	 Rp           162.000 
	 Rp             90.000 
	 
	 Rp      30.000.000 
	757

	18
	 Rp           162.000 
	 Rp             90.000 
	 
	 Rp      60.000.000 
	740

	19
	 Rp           100.000 
	 Rp           150.000 
	 
	 Rp      75.000.000 
	866

	20
	 Rp           120.000 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      45.000.000 
	1055

	21
	 Rp             75.000 
	 Rp           150.000 
	 Rp             100.000 
	 Rp      30.000.000 
	781

	22
	 Rp           100.000 
	 Rp           100.000 
	 
	 Rp      48.000.000 
	1042

	23
	 Rp             90.000 
	 Rp           144.000 
	 Rp               96.000 
	 Rp      55.000.000 
	3345

	24
	 Rp             90.000 
	 Rp           144.000 
	 Rp               48.000 
	 Rp      45.000.000 
	705

	25
	 Rp             90.000 
	 Rp           108.000 
	 Rp               72.000 
	 Rp      60.000.000 
	667

	26
	 Rp             45.000 
	 Rp           108.000 
	 Rp               72.000 
	 Rp      30.000.000 
	705

	27
	 Rp             75.000 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      30.000.000 
	1655

	28
	 Rp             75.000 
	 Rp           200.000 
	 Rp             100.000 
	 Rp      45.000.000 
	1540

	29
	 Rp             30.000 
	 Rp           108.000 
	 Rp               48.000 
	 Rp      21.000.000 
	501

	30
	 
	 Rp           125.000 
	 Rp             150.000 
	 Rp      10.000.000 
	516

	31
	 Rp             45.000 
	 Rp           144.000 
	 
	 Rp      30.000.000 
	468

	32
	 Rp             30.000 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      20.000.000 
	425

	33
	 Rp             50.000 
	 Rp           150.000 
	 Rp               75.000 
	 Rp      25.000.000 
	751

	34
	 Rp           100.000 
	 Rp             50.000 
	 Rp               50.000 
	 Rp      30.000.000 
	467

	35
	 Rp             25.000 
	 Rp           150.000 
	 Rp               30.000 
	 Rp      35.000.000 
	703




	Respondent
	Variabel Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Large Plastics
	Medium Plastics
	

	36
	 Rp             50.000 
	 Rp           125.000 
	 Rp               50.000 
	 Rp      65.000.000 
	528

	37
	 Rp             45.000 
	 Rp           145.000 
	 Rp               50.000 
	 Rp      35.000.000 
	1185

	38
	 
	 Rp           100.000 
	 Rp               50.000 
	 Rp      20.000.000 
	995

	39
	 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      60.000.000 
	835

	40
	 
	 Rp           180.000 
	 Rp               60.000 
	 Rp      50.000.000 
	940

	41
	 
	 Rp           150.000 
	 Rp               30.000 
	 Rp      50.000.000 
	608

	42
	 
	 Rp           145.000 
	 Rp               50.000 
	 Rp      45.000.000 
	854

	43
	 Rp             45.000 
	 Rp           175.000 
	 Rp               50.000 
	 Rp      60.000.000 
	733

	44
	 
	 Rp           100.000 
	 Rp               50.000 
	 Rp      15.000.000 
	1022

	45
	 
	 Rp           125.000 
	 Rp               50.000 
	 Rp      30.000.000 
	352

	46
	 
	 Rp           200.000 
	 Rp               50.000 
	 Rp      60.000.000 
	690

	47
	 
	 Rp           155.000 
	 Rp               85.000 
	 Rp      25.000.000 
	738

	48
	 
	 Rp           125.000 
	 Rp               50.000 
	 Rp      18.000.000 
	880

	49
	 Rp             50.000 
	 Rp           150.000 
	 Rp               75.000 
	 Rp      40.000.000 
	672

	50
	 
	 Rp           200.000 
	 Rp               50.000 
	 Rp      35.000.000 
	591

	51
	 Rp             50.000 
	 Rp           145.000 
	 Rp             100.000 
	 Rp      35.000.000 
	762

	52
	 
	 Rp           175.000 
	 Rp             100.000 
	 Rp      35.000.000 
	1136

	53
	 
	 Rp           150.000 
	 Rp               50.000 
	 Rp      50.000.000 
	1067

	54
	 
	 Rp           100.000 
	 Rp               50.000 
	 Rp      32.000.000 
	739






D. Financial Records of Traders at Government Stalls After Relocation
	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	1
	 Rp      50.935.000 
	 Rp               95.000 
	 Rp           720.000 
	 Rp                    41.578 
	 

	2
	 Rp      14.475.000 
	 Rp          3.240.000 
	 Rp           750.000 
	 Rp                    24.933 
	 

	3
	 Rp    127.500.000 
	 Rp             240.000 
	 Rp        1.200.000 
	 Rp                    27.375 
	 

	4
	 Rp    194.950.000 
	 Rp          3.480.000 
	 Rp           840.000 
	 Rp                    25.465 
	 

	5
	 Rp      23.725.000 
	 Rp             240.000 
	 Rp           600.000 
	 Rp                    11.590 
	 

	6
	 Rp      29.275.000 
	 Rp          6.240.000 
	 Rp           600.000 
	 Rp                    16.625 
	 

	7
	 Rp      14.750.000 
	 Rp             240.000 
	 Rp           450.000 
	 Rp                    40.250 
	 

	8
	 Rp      29.550.000 
	 Rp             240.000 
	 Rp           480.000 
	 Rp                    51.590 
	 - 

	9
	 Rp      22.985.000 
	 Rp             240.000 
	 Rp           120.000 
	 Rp                      8.166 
	 - 

	10
	 Rp      32.725.000 
	 Rp             240.000 
	 Rp           360.000 
	 Rp                    12.432 
	 - 

	11
	 Rp      75.750.000 
	 Rp          3.240.000 
	 Rp           200.000 
	 Rp                    18.625 
	 

	12
	 Rp        62.615.000 
	 Rp          3.840.000 
	 Rp           180.000 
	 Rp                    67.360 
	 

	13
	 Rp      54.750.000 
	 Rp             240.000 
	 Rp           500.000 
	 Rp                    19.374 
	 

	14
	 Rp      79.250.000 
	 Rp          3.240.000 
	 Rp           300.000 
	 Rp                    12.656 
	 

	15
	 Rp      45.105.000 
	 Rp          3.240.000 
	 Rp           330.000 
	 Rp                    22.692 
	 

	16
	 Rp      20.225.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                      9.249 
	 

	17
	 Rp      37.650.000 
	 Rp          6.480.000 
	 Rp           250.000 
	 Rp                    11.166 
	 

	18
	 Rp      36.950.000 
	 Rp             240.000 
	 Rp           470.000 
	 Rp                    15.625 
	 

	19
	 Rp      69.790.000 
	 Rp          3.240.000 
	 Rp           550.000 
	 Rp                    21.125 
	 

	20
	 Rp      52.955.000 
	 Rp          3.240.000 
	 Rp           600.000 
	 Rp                    27.638 
	 

	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportasi
	Penyusutan
	Labor

	21
	 Rp      17.370.000 
	 Rp             240.000 
	 Rp           200.000 
	 Rp                    53.340 
	 

	22
	 Rp      32.569.999 
	 Rp             240.000 
	 Rp           630.000 
	 Rp                    21.805 
	 

	23
	 Rp      71.800.000 
	 Rp             240.000 
	 Rp           350.000 
	 Rp                    26.345 
	 

	24
	 Rp      32.600.000 
	 Rp             240.000 
	 Rp           380.000 
	 Rp                    10.625 
	 

	25
	 Rp      67.900.000 
	 Rp          3.240.000 
	 Rp           200.000 
	 Rp                    11.785 
	 

	26
	 Rp      32.000.000 
	 Rp             240.000 
	 Rp           300.000 
	 Rp                      8.166 
	 

	27
	 Rp      52.330.000 
	 Rp          4.230.000 
	 Rp           400.000 
	 Rp                    20.883 
	 Rp              4.500.000 

	28
	 Rp      93.525.000 
	 Rp             240.000 
	 Rp           350.000 
	 Rp                  108.750 
	 Rp              3.600.000 

	29
	 Rp      19.020.000 
	 Rp             240.000 
	 Rp           230.000 
	 Rp                    21.249 
	 

	30
	 Rp        8.135.000 
	 Rp             240.000 
	 Rp           450.000 
	 Rp                    20.187 
	 

	31
	 Rp      29.760.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                      5.832 
	 

	32
	 Rp      15.375.000 
	 Rp             240.000 
	 Rp           440.000 
	 Rp                    13.666 
	 

	33
	 Rp      19.805.000 
	 Rp             240.000 
	 Rp           340.000 
	 Rp                    23.817 
	 

	34
	 Rp      18.965.000 
	 Rp             240.000 
	 Rp           300.000 
	 Rp                    11.625 
	 

	35
	 Rp      24.255.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                    14.562 
	 

	36
	 Rp      39.890.000 
	 Rp          3.240.000 
	 Rp           450.000 
	 Rp                    11.029 
	 

	37
	 Rp      21.845.000 
	 Rp             240.000 
	 Rp           280.000 
	 Rp                    21.874 
	 

	38
	 Rp      12.725.000 
	 Rp             240.000 
	 Rp           350.000 
	 Rp                    49.687 
	 

	39
	 Rp      32.150.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                    27.656 
	 

	40
	 Rp      31.340.000 
	 Rp             240.000 
	 Rp           390.000 
	 Rp                    16.375 
	 

	41
	 Rp      37.925.000 
	 Rp             240.000 
	 Rp           450.000 
	 Rp                    40.833 
	 Rp              3.000.000 

	42
	 Rp      30.025.000 
	 Rp             240.000 
	 Rp           350.000 
	 Rp                    16.262 
	 

	43
	 Rp      49.060.000 
	 Rp             240.000 
	 Rp        1.250.000 
	 Rp                    15.694 
	 

	44
	 Rp      10.005.000 
	 Rp             240.000 
	 Rp           400.000 
	 Rp                    28.834 
	 

	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	45
	 Rp      19.480.000 
	 Rp             240.000 
	 Rp           370.000 
	 Rp                    12.031 
	 

	46
	 Rp      54.385.000 
	 Rp             240.000 
	 Rp        1.050.000 
	 Rp                    33.026 
	 Rp              3.600.000 

	47
	 Rp      18.915.000 
	 Rp             240.000 
	 Rp           300.000 
	 Rp                    18.499 
	 

	48
	 Rp      20.175.000 
	 Rp             240.000 
	 Rp           470.000 
	 Rp                    16.590 
	 

	49
	 Rp      30.290.000 
	 Rp             240.000 
	 Rp           180.000 
	 Rp                    38.958 
	 

	50
	 Rp      22.080.000 
	 Rp             240.000 
	 Rp           230.000 
	 Rp                    16.345 
	 

	51
	 Rp      31.385.000 
	 Rp             240.000 
	 Rp           130.000 
	 Rp                    19.305 
	 Rp              3.600.000 

	52
	 Rp      22.195.000 
	 Rp             240.000 
	 Rp           480.000 
	 Rp                    49.583 
	 

	53
	 Rp      37.915.000 
	 Rp             240.000 
	 Rp           550.000 
	 Rp                    97.750 
	 Rp              4.500.000 

	54
	 Rp      17.430.000 
	 Rp             240.000 
	 Rp           180.000 
	 Rp                    20.208 
	 



	Respondent
	Variable Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Small Plastics
	Textile Purchases
	

	1
	 Rp           240.000 
	 Rp             120.000 
	 Rp           120.000 
	 Rp          28.800.000 
	734

	2
	 Rp             50.000 
	 Rp               75.000 
	 Rp             75.000 
	 Rp           5.000.000 
	200

	3
	 Rp             90.000 
	 Rp               78.000 
	 Rp             60.000 
	 Rp          35.000.000 
	4000

	4
	 Rp             90.000 
	 Rp               78.000 
	 Rp             48.000 
	 Rp          30.000.000 
	1295

	5
	 Rp             50.000 
	 Rp             100.000 
	 Rp             75.000 
	 Rp           8.000.000 
	350

	6
	 Rp             50.000 
	 Rp             100.000 
	 Rp             75.000 
	 Rp          15.000.000 
	240

	7
	 
	 Rp             100.000 
	 Rp             85.000 
	 Rp           6.000.000 
	190

	8
	 - 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          15.000.000 
	195

	9
	 - 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          10.000.000 
	242

	10
	 - 
	 Rp             100.000 
	 Rp             30.000 
	 Rp          15.000.000 
	395


	Respondent
	Variable Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Small Plastics
	Textile Purchases
	

	11
	 Rp             60.000 
	 Rp               72.000 
	 Rp             48.000 
	 Rp          30.000.000 
	4280

	12
	 Rp           162.000 
	 Rp               90.000 
	 Rp             72.000 
	 Rp          30.000.000 
	1335

	13
	 Rp           162.000 
	 Rp               90.000 
	 Rp             72.000 
	 Rp          24.000.000 
	1150

	14
	 Rp             90.000 
	 Rp               72.000 
	 
	 Rp          60.000.000 
	613

	15
	 Rp           100.000 
	 Rp               80.000 
	 
	 Rp          32.000.000 
	691

	16
	 Rp             45.000 
	 Rp               48.000 
	 Rp             32.000 
	 Rp           6.000.000 
	361

	17
	 Rp           108.000 
	 Rp               60.000 
	 
	 Rp          17.000.000 
	405

	18
	 Rp           108.000 
	 Rp               60.000 
	 
	 Rp          25.000.000 
	400

	19
	 Rp             50.000 
	 Rp             100.000 
	 
	 Rp          30.000.000 
	476

	20
	 Rp             50.000 
	 Rp             100.000 
	 Rp             30.000 
	 Rp          15.000.000 
	574

	21
	 
	 Rp               72.000 
	 Rp             48.000 
	 Rp          10.000.000 
	781

	22
	 Rp             70.000 
	 Rp               70.000 
	 
	 Rp          16.000.000 
	484

	23
	 Rp             45.000 
	 Rp               72.000 
	 Rp             48.000 
	 Rp          25.000.000 
	1629

	24
	 Rp             45.000 
	 Rp               72.000 
	 Rp             48.000 
	 Rp          15.000.000 
	705

	25
	 Rp             45.000 
	 Rp               72.000 
	 Rp             48.000 
	 Rp          30.000.000 
	375

	26
	 Rp             45.000 
	 Rp               72.000 
	 Rp             50.000 
	 Rp          16.000.000 
	351

	27
	 Rp             50.000 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          15.000.000 
	925

	28
	 Rp             50.000 
	 Rp               80.000 
	 Rp             50.000 
	 Rp          25.000.000 
	650

	29
	 Rp             30.000 
	 Rp               72.000 
	 Rp             48.000 
	 Rp          10.000.000 
	200

	30
	 
	 Rp             100.000 
	 Rp             75.000 
	 Rp           3.000.000 
	205

	31
	 Rp             45.000 
	 Rp             100.000 
	 
	 Rp          15.000.000 
	188

	32
	 Rp             15.000 
	 Rp             100.000 
	 Rp             50.000 
	 Rp           8.000.000 
	175

	33
	 
	 Rp             150.000 
	 Rp             45.000 
	 Rp          12.000.000 
	304




	Respondent
	Variable Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Small Plastics
	Textile Purchases
	

	34
	 Rp             50.000 
	 Rp               75.000 
	 Rp             50.000 
	 Rp          12.500.000 
	191

	35
	 
	 Rp             100.000 
	 Rp             30.000 
	 Rp          15.000.000 
	278

	36
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          20.000.000 
	218

	37
	 
	 Rp             145.000 
	 Rp             50.000 
	 Rp          10.000.000 
	416

	38
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp           7.000.000 
	347

	39
	 
	 Rp             150.000 
	 Rp             50.000 
	 Rp          20.000.000 
	294

	40
	 
	 Rp             180.000 
	 Rp             60.000 
	 Rp          20.000.000 
	338

	41
	 
	 Rp             150.000 
	 Rp             30.000 
	 Rp          20.000.000 
	244

	42
	 
	 Rp             145.000 
	 Rp             50.000 
	 Rp          15.000.000 
	323

	43
	 
	 Rp             150.000 
	 Rp             50.000 
	 Rp          25.000.000 
	292

	44
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp           4.000.000 
	375

	45
	 
	 Rp             125.000 
	 Rp             50.000 
	 Rp          12.000.000 
	116

	46
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          25.000.000 
	354

	47
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          10.000.000 
	326

	48
	 
	 Rp             125.000 
	 Rp             50.000 
	 Rp           9.000.000 
	329

	49
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          15.000.000 
	273

	50
	 
	 Rp             150.000 
	 Rp             50.000 
	 Rp          15.000.000 
	206

	51
	 
	 Rp             100.000 
	 Rp             75.000 
	 Rp          15.000.000 
	298

	52
	 
	 Rp             100.000 
	 Rp             85.000 
	 Rp          15.000.000 
	396

	53
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          15.000.000 
	390

	54
	 
	 Rp             100.000 
	 Rp             50.000 
	 Rp          10.000.000 
	221





E. Financial Records of Traders Renting Shops Before Relocation
	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	1
	 Rp    231.900.000 
	 Rp          8.400.000 
	 Rp           600.000 
	 Rp                  392.083 
	 

	2
	 Rp    201.050.000 
	 Rp             450.000 
	 Rp           250.000 
	 Rp                  109.583 
	 Rp              5.100.000 

	3
	 Rp    117.520.000 
	 Rp             600.000 
	 Rp           200.000 
	 Rp                    52.767 
	 Rp              4.500.000 

	4
	 Rp    180.275.000 
	 Rp             450.000 
	 Rp           300.000 
	 Rp                  100.250 
	 



	Respondent
	Variable Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Small Plastics
	Textile Purchases
	

	1
	 Rp             90.000 
	 Rp             60.000 
	 Rp               48.000 
	 Rp            20.000.000 
	1458

	2
	 Rp           135.000 
	 Rp           150.000 
	 Rp               75.000 
	 Rp            25.000.000 
	1995

	3
	 Rp             75.000 
	 Rp           180.000 
	 Rp             100.000 
	 Rp            50.000.000 
	1218

	4
	 Rp           100.000 
	 Rp             75.000 
	 Rp               50.000 
	 Rp            35.000.000 
	1720



F. Financial Records of Traders Renting Shops After Relocation
	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	1
	 Rp    428.850.000 
	 Rp          8.850.000 
	 Rp           900.000 
	 Rp                  392.083 
	 

	2
	 Rp    372.925.000 
	 Rp          6.900.000 
	 Rp           500.000 
	 Rp                  109.583 
	 Rp              5.100.000 

	3
	 Rp    292.175.000 
	 Rp          7.950.000 
	 Rp           450.000 
	 Rp                    52.767 
	 Rp              4.500.000 

	Respondent
	Sales
	Fixed Cost 

	
	
	Retribution
	Transportation
	Depreciation
	Labor

	4
	 Rp    324.725.000 
	 Rp          8.700.000 
	 Rp           500.000 
	 Rp                  100.250 
	 



	Respondent
	Variable Cost
	Sales Quantity (Item)

	
	Large Plastics
	Medium Plastics
	Small Plastics
	Textile Purchases
	

	1
	 Rp           180.000 
	 Rp             120.000 
	 Rp                  96.000 
	 Rp          60.000.000 
	2622

	2
	 Rp           180.000 
	 Rp             200.000 
	 Rp                100.000 
	 Rp          55.000.000 
	3610

	3
	 Rp             75.000 
	 Rp             180.000 
	 Rp                100.000 
	 Rp          50.000.000 
	2220

	4
	 Rp           100.000 
	 Rp             200.000 
	 Rp                100.000 
	 Rp          70.000.000 
	3105





	
	
	





Appendix 4: Content of the Questionnaire
A. [image: ]Emptied Government Stall
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B. [image: ]Forum Chairman of Pasar Tangga Arung






C. [image: ]Staff Facilities and Distribution Division at DISPERINDAG KUKAR






D. [image: ][image: ]Pasar Tangga Arung Traders
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Type of Traders	
Clothing	Mobile Phone Counter	Culinary	Shoes 	&	 Sandals	Snacks	Accessories	Houseware	Gold 	&	 Silver	Toy	Book	Bicycle	Tailor	162	138	115	47	50	32	28	25	35	30	21	20	
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